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CAST FROM

THE PAST:

LEFTY KREH

ON SNOOK

A SPECIAL

REPRINT

LINES IN 
FOR SNOOK

SEASON OPENS SEPT. 1 

CATCH & RELEASE CONTINUES 
PASCO-GORDON PASS

SNAPPER PLAN B 

FLY FOR DOLPHIN

TERN HERE, 
TUNA ANGLERS

YANKEETOWN

CONSERVATION: 
STOP DUMPING ON 

OUR RIVERS

SEBASTIAN INLET

EASY DROPPER RIGS

WEATHER WINDOW

BAKED GROUPER  

  PLUS BONUS CONTENT

ANGLER
SHALLOW WATER
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MAYPORT TARPON

SNOOK GET FRESH

DOLPHIN 101

CONSERVATION NEWS

+
COOL IT! AVOID MELTDOWNS ON 
THE GRILL, IN YOUR TACKLE BOX, 

AT THE BOAT RAMP

FIREWORKS
DAYTIME

MODERN TACTICS AND TACKLE IN DEPTH 
PLUS: SWORDFISH DISCOVERY, JULY 1976

 J U L Y  2 0 1 9 J U L Y  2 0 1 9
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+
CONSERVATION:

MIAMI DREDGING 

THREATENS CORALS, 

BAY WATER QUALITY

GROUPER
SUCCESS

• HOOK-AND-COOK SHORE LUNCH

• BLACK CRAPPIE KNOW-HOW

• QUAIL ON THE RISE

• SAILFISH TOURNEY SECRETS

• MULLET: THE BETTER WHITE MEAT

THEY’RE HITTING HARD NOW

FIND OUT WHERE & WHAT 
BAITS TO USE

ANGLER
BLUEWATER

N O V E M B E R  2 0 1 9

NET BAN VOTE AT 25

LIGHTHOUSE POINT

TIDE CHARTS

RESCUE AT SEA 

  PLUS BONUS CONTENT

APRIL  2019

MAXIMIZE YOUR DOLPHIN
TIPS FOR TROLLING & LIVE BAITING

RETURN TO ST. JOE BAY
FISHING'S HOT, POST HURRICANE

50 
YEARS
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5

DIY BOAT 

IMPROVEMENT 

SERIES PT. 1

PLANER  

RELEASE RIG

FLY BY KAYAK

EASY GRILLED FISH

INSHORE EDGES 

+

HOMOSASSA 
HEYDAYS

SOFT LURE 
REVOLUTIOND O U B L E  F E A T U R ED O UU B L E F E T UU R E
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TRIP!
WHAT A 

CONSERVATION NEWS
SAVE OUR SPRINGS, HEARTBEAT OF FLORIDA

PLUS    HOW U.S. CONGRESS CAN HELP END A TOXIC 
LEGACY OF FL WATER MANAGEMENT 

50 YEARS OF OUTDOORS 
HAPPENINGS

+ CHECK ACTION SPOTTER 
FOR SPRING MIGRATION: 

TRIPLETAIL, COBIA, MAHI, 
MACKEREL & MORE

CATCH A FLORIDA 
MEMORY: PRIZES 

FOR BIG FISH, LIFE 
LISTS & MORE

• TIDAL RIVER TACTICS
• BAHAMAS BLUES
• SHEEPSHEAD SAVVY

M A R C H  2 0 1 9
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MISSION STATEMENT

To educate and entertain Florida’s anglers, boaters, hunters and other outdoors enthusiasts. Along 
the way, develop and empower citizen stewards of the state’s waters, lands, and wildlife resources.

Educate. Entertain. Develop. Empower.
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Florida — The Fishing Capital of the World. “Florida is like no other 
place on Earth.”

—Brett Boston, Fish & Wildlife Foundation of Florida

*2011 U.S. Fish & Wildlife Service. **2014 NMMA Statistical Abstract

More Anglers, who fish more, who spend more and for a greater variety of fish than any other 
state in the country.

MORE ANGLERS
 2.3 MILLION STRONG

27% of all saltwater anglers 
nationwide fish in Florida.*

Florida’s anglers equal 
that of the #2, #3 and 
#4 states combined.*

TOP 5 STATES
SALTWATER ANGLERS

➊ FL 2,397,610
➋ NY 800,811
➌ CA 775,329
➍ TX 750,000
➎ NC 632,000

SPEND MORE
 $2.3 BILLION

Floridians spend more like 
a region than a state.**

For boats, outboards, trailers 
and accessories, Floridians 

spend more than the #2 
and #3 states combined.

TOP 5 STATES
BUYING POWER

➊ FL $2,318,000,000
    ➋ TX  $1,286,000,000

  ➌ MI  $762,000,000
   ➍ MN  $601,000,000
  ➎ NY  $597,000,000

DIVERSITY

Inshore
Offshore
Trolling

Bottom Fishing
Flats

231 Species
Fresh Water

Shore Fishing
8,426 miles of 

coastline

FISH MORE
 36% of all saltwater fishing 
days nationwide take place 

in Florida.*
In fact, Florida’s anglers 
fish more than the next 

4 states combined.
TOP 5 NUMBER OF 

SALTWATER FISHING 
DAYS

➊ FL 36,347,826
➋ TX  8,157,241
➌ NY  7,683,521
➍ CA  7,192,655
➎ NJ  7,019,976

WHY FLORIDA?
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H4

FLORIDA IS A HUGE YEAR-ROUND OUTDOOR PARADISE

Florida Sportsman has run more advertising than any other fishing or outdoor related magazine 
over the last 30 years. Florida Sportsman reaches more boaters than any other boating or 
outdoor magazine in the southeast.

H4WE REACH YOUR CUSTOMER

ONSHORE

FLORIDA IS #1 IN 
OUTBOARD MOTOR SALES

Outboard market share 
in 2016 by horsepower 

• 150-199hp accounted for 
14% of market 

• 200-249hp accounted for 
7.4% of market 

• 250-299 hp accounted 
for 6.1% of market 

• 300hp and up accounted 
for 7.2% of market

NEARSHORE

FLORIDA IS #1 IN 
BOAT SALES

TOP 5 STATES
POWERBOAT SALES

➊ Florida $1.35 billion
➋ TX $708 million
➌ MI $387 million
➍ NY $373 million
➎ NC $360 million

 Source: 2016 NMMA Statistical Abstract.

OFFSHORE

FLORIDA IS #1 ON MONEY 
SPENT ON AFTERMARKET 

ACCESSORIES

TOP 5 STATES 
BOATING ACCESSORY SALES

➊ Florida $753 million
➋ TX $562 million
➌ MI $352 million

 ➍ MN $292 million
➎ WI $266 million

 Source: 2016 NMMA Statistical Abstract.

INSHORE

FLORIDA IS #1 IN 
SALTWATER ANGLERS

TOP 5 STATES
SALTWATER ANGLERS
➊ Florida 2,397,610

➋ NY 800,811
➌ CA 775,329
➍ TX 750,759
➎ NC 632,341 

Source: U.S. Fish and Wildlife Service 2011 
Survey.

 Source: 2016 NMMA Statistical Abstract.
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Florida’s outdoorsmen turn to Florida Sportsman at different times, for different things. To maximize your marketing efforts, your media buy— 
and mix—should keep this in mind.

PRINT
 This year Florida 

Sportsman magazine
celebrates its 51st year 

of being the trusted 
resource for anglers 

and boaters in search 
of valued how-to and 

where-to content.  Florida 
Sportsman magazine is 
where people find out 

things they didn’t already 
know.

• GO TIME FOR GULF SNAPPER 

• WANT SCALLOPS? READ THIS FIRST

• FL GUIDES SOUND THE RED ALERT

BREAK IT, REMAKE IT:
SALTWATER SPIN

REVOLUTION

REVISIT METRO MIAMI’S CLASSIC FLATS

50 
YEARS
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BONEFISH
BISCAYNE WAYPOINT 

BAHIA HONDA

BE A  

TROUT STAR

SHARK FISHING: 

SHORE SUBJECT?

LAST CAST 

COBIA

+

J U N E  2 0 1 9

DIGITAL/SOCIAL
The Florida 

Sportsman website
and social media 

community are where 
Florida’s anglers go for 

timely and need-to-
have information. Local 
catch reports, weekend 
fishing forecasts, daily 

updates and weekly 
product and boat reviews 

keep Florida’s anglers 
logging in daily. Digital 

media is about reach and 
customization. Reach 

who you want, when you 
want, where you want.   

TV
TV is where people tune 
in to be entertained.  For 

Florida Sportsman’s 
three TV shows; 

Florida Sportsman 
Watermen, Florida 
Sportsman Project 

Dreamboat and 
Florida Sportsman 
Best Boat it’s about 

integrating your product 
with personalities of 

the show as well as the 
Florida Sportsman brand.  

It’s also about seeing 
your product come to life.  

TV is where STARS are 
made, the hosts of the 
show and your product.

RADIO/PODCAST
Florida Sportsman 
Radio Live is where 

Jacksonville’s anglers go 
to find out what’s biting 

“NOW.”  Nothing is more 
timely than turning on your 
radio and hearing a report 
from ten miles out with a 
screaming caller hooked 

up to a 30-pound kingfish.  
When it comes time to 

plan the weekend there’s 
no better way to find out 
where the action is than 

by tuning into the Florida 
Sportsman Action 

Spotter Podcast.  Host 
Rick Ryals connects with 
experts from all over the 

state with a new show 
every Thursday.

EXPOS
 There’s no better way to 
show your product’s key 
features than by putting 

them in the hands of 
Florida’s anglers, boaters 

and hunters.  The “in-
person” component of a 
360-degree marketing 

campaign may be all you 
need, when supported by 
print, online and radio to 
bring your product to life 
in the fishingest state in 

the country.

CROSS PLATFORM MEDIA SOLUTION

“Florida Sportsman is the Bible to Florida’s angler.” —Capt. Bouncer Smith, Miami



2020 MEDIA KIT
S I N C E  1 9 6 9

Florida Sportsman Magazine maintains a fl exible schedule in order to present timely, topical feature information. Each issue contains a mix of as many as 8 feature stories, 
many of which may be selected only weeks prior to publication for the very latest coverage of that month’s hottest fi shing prospects and most current techniques. In addition, we 
cover hunting seasons and boating topics of interest to Florida residents. 

75.8% Repeat Renewals. More Inshore and Off shore dedicated editorial than any other magazine in Florida. More total annual Advertising 
pages than any other magazine in Florida. Each month discover content you won’t fi nd anywhere else.

• Action Spotter  Spotlighting local hotspots and monthly fishing and hunting forecasts, our 11 Field 
Editors provide in-depth reports. 

• How-To Seminars Up to 8 different topics—marine electronics, boating, offshore fishing, 
light tackle, bass fishing, fly fishing, hunting, paddle craft. Expert advice on techniques, products 
and rigging.

• Florida Waypoints Capsule travel planner for highlight destination in the Sunshine State

• Best Boat and New Gear Highlights new boats, motors, accessories and products for 
fi shermen, boaters and hunters.  

• Sportsman’s Kitchen Award-winning columnist gives recipes and cooking instructions 
for fi sh and game..

• On the Conservation Front Reporting and commentary on political, environmental and 
management issues that aff ect hunting and fi shing.

• I’m a Florida Sportsman Profi les of citizen-leaders living out the Florida Sportsman 
Credo, upholding sporting ethics; conserving fi sh and game; making a positive impact on the 
lives of others.

• Outdoor Happening Reader favorite! Back page accounts of exciting catches, memorable 
days afi eld with family and friends, and other adventures.

In every issue, you’ll fi nd these regular departments:

Each month in Florida Sportsman magazine you discover content you won’t fi nd anywhere else.

O C T O B E R  2 0 1 9
PLUS:   

BEGINNER’S GUIDE

TO THE BACKCOUNTRY:

CHOKOLOSKEE  

UP CLOSE

SUMMER 

OF SAILS
WILL THE BITE HOLD 

FOR THE WINTER 

TOURNEY SEASON?

50 
YEARS
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WAHOO FOR YOU 

LATER GATORS

WAYPOINT 

PENSACOLA

THE BIGGEST BASS 

YOU'VE NEVER 

SEEN

YE
S I
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CONTENDER 44ST

The new Contender Boats 

flagship 44ST brings the ability 

to fish farther from home in 

rougher weather within easy 

reach. This nearly 500-square-

foot profile accommodates the 

space requirements of today’s 

larger crews providing the spac-

ing necessary for multiple kites 

and an assortment of upwind 

offerings combining to create the 

largest bait footprint possible. 

The massive capacity for storage 

and heavy weather sea kindliness 

might imply large sportfish yacht 

comfort but this rig also slips 

along at 67 mph with only three 

engines and a full gap tower. Add 

a fourth engine for race boat 

status. Base price $665,980 with 

triple Yamaha 425 XTO power. 

www.contenderboats.com 

SEA LION 27TE 

The Sea Lion 27TE may be 

equipped with twins but also per-

forms admirably with a lone Suzuki 

DF350, posting 30 mph for 2.7 mpg, 

and topping out over 40 mph. The 

22.5-degree deadrise hull rides 

sharply through 3-foot seas without 

the slightest hard landing while 

keeping everyone aboard dry and 

comfortable. Three belowdecks 

insulated compartments combine 

for 640 quarts of cold storage while 

twin 140-quart dry boxes, along with 

a spacious console interior, provide 

plenty of gear storage options. For-

ty-gallon livewell in the helm seat 

and 30-gallon transom well hold a 

full day’s bait supply easily. Base 

price: $130,000. www.sea-lionboats.

com 

BONEFISH BOATS  

HILL TIDE 22

The latest offering from Bone-

fish Boats, the Hill Tide 22 features 

a modest single step bottom 

which provides immediate lift 

upon acceleration and incredible 

traction at speeds in excess of 60 

mph. Powered with a single 250-

hp Evinrude, the carbon/kevlar/    

glass laminate Hill Tide 22 delivers 

4.0 mpg at 40 mph cruising. At 22 

feet in length by 8 feet, 7 inches 

wide, there’s deck space for three 

anglers to spread out and cast, 

plus ample insulated and dry stor-

age as well as live bait storage. 

Base price is $77,000 with a Suzuki 

200 and aluminum trailer. www.

bonefishboats.com 

MAGA ZINE // TELE VISION  // ONLINE

New Boats & Power // By George LaBonte

LENGTH: 27'  

BEAM: 8'6"  

WEIGHT: 

5,500 LBS

LENGTH: 43 '  10"

BEAM: 12 '

WEIGHT: 19,600 LBS

LENGTH: 22 '

BEAM: 8 '  7"

WEIGHT:  

2,200 LBS

IN EVERY ISSUE

WAHOO FOR YOU 

LATER GATORS

THE BIGGEST BASS 
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sharply through 3-foot seas without 

the slightest hard landing while 

keeping everyone aboard dry and 

comfortable. Three belowdecks 

insulated compartments combine 

for 640 quarts of cold storage while 

twin 140-quart dry boxes, along with 

a spacious console interior, provide 

plenty of gear storage options. For-

ty-gallon livewell in the helm seat 

and 30-gallon transom well hold a 

full day’s bait supply easily. Base 

price: $130,000. www.sea-lionboats.

BONEFISH BOATS  

HILL TIDE 22

The latest offering from Bone-

fish Boats, the Hill Tide 22 features 

a modest single step bottom 

which provides immediate lift 

upon acceleration and incredible 

traction at speeds in excess of 60 

mph. Powered with a single 250-

hp Evinrude, the carbon/kevlar/    

glass laminate Hill Tide 22 delivers 

4.0 mpg at 40 mph cruising. At 22 

feet in length by 8 feet, 7 inches 

wide, there’s deck space for three 

anglers to spread out and cast, 

plus ample insulated and dry stor-

age as well as live bait storage. 

Base price is $77,000 with a Suzuki 

200 and aluminum trailer. www.

bonefishboats.com 

LENGTH: 22

BEAM: 8

WEIGHT:  

2,200 LBS
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W
ild pork can be a delicious treat. As a fan of “Eastern 

North Carolina” BBQ, I stick with fairly simple ingre-

dients and smoke the shoulders, or butts,  with just 

enough heat to “keep the flies away,”as they say.

I’ve smoked pork butts in various contraptions. I’ve used recycled 

refrigerators, homemade plywood boxes and am now lucky to have 

a 4- by 4-foot smoker attached to my house, sharing the chimney 

with the indoor fireplace. Unless I’m smoking a half dozen briskets 

or a dozen mullet on the big smoker, I opt for my first choice of 

smaller charcoal smokers, the Big Green Egg MiniMax. It puts out 

good, solid, even heat and smoke for hours without much tending, 

other than basting during the process.  
Proper BBQ takes time. Start with a 4- to 5-pound butt. Allow 

about 24 hours to brine the butt in something sweet and salty. That 

will not only “bleed” the meat but will help tenderize it. I prefer 

a cup each of kosher salt and white sugar mixed into a gallon of 

water to make the brine. Then, plan for 1 1⁄2 hours of smoking at 

200 to 250 degrees per pound of meat and then a 2-hour final rest, 

tightly wrapped in aluminum foil. Your goal should be a 200-degree 

internal temperature.No matter your brand or style of smoker, your choice of wood 

and charcoal is important. Always use natural lump charcoal (I like 

Fire & Flavor brand, made from hardwood) and NEVER, EVER start 

your fire with any kind of lighter fluid. I recommend a chimney-style 

starter and crumpled newspaper. For wood, hickory chunks are 

good, but if you have access to pecan wood, use that. And for a good 

smoke, soak the wood chunks in water for an hour before you add 

them to the coals.
Once your fire is controlled, smoking, and at the proper 

temperature, with an aluminum pan under the meat, get cooking. 

First, rub the meat with a generous amount of salt and ground black 

pepper. After an hour, baste the meat with a mixture of peppers and 

apple cider vinegar. I mix 4 ounces each of ground black pepper and 

crushed red pepper to a quart of vinegar and use a dishrag for a mop. 

Baste the meat every hour, but do it quickly, so not to lose valuable 

heat from the grill. A well-regulated fire should burn for at least 6 

hours. If not, remove the meat and re-stoke the fire.  A few minutes 

away from the smoke won’t hurt it.Testing for doneness is an easy process. If the butt’s bone pulls 

out, it’s ready. When done, chop the meat, adding some more of the 

vinegar/pepper mixture if needed, and serve. I like a plate with sides 

of Cole slaw and boiled, buttered red potatoes for the first meal. 

Then, for leftovers, think sandwiches—piled high with both meat 

and slaw.  And NO RED SAUCE!  FS

Author’s favored smoker, with fuel and Carolina-style ingredients.

By Tommy Thompson

Hog, Wild

SPORTSMAN’SKITCHEN

Start by slow-cooking with hardwood 
smoke. What’s next is up to you. 

Fall-o�-the-bone pork takes time and a bit of tending, but it’s well worth it. 
Just about there, 

below.
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Baste the meat every hour, but do it quickly, so not to lose valuable 

heat from the grill. A well-regulated fire should burn for at least 6 

hours. If not, remove the meat and re-stoke the fire.  A few minutes 

away from the smoke won’t hurt it.Testing for doneness is an easy process. If the butt’s bone pulls Author’s favored smoker, with fuel and Carolina-style ingredients.

9 From the Editor 
Who you calling exotic? 

10 Florida Waypoints 
Kings of Carrabelle  

12 Best Boat 
Solace, Action Craft, Eastward

22 Sportsman’s Kitchen
Florida lobsters on a roll

24 On the Conservation Front 
Choctawhatchee Bay revival  

76 Florida Tide Charts 
Plus Prime Timer for peak action

79 I’m a Florida Sportsman
Alex Schulze is 4ocean; how about you? 

80 Outdoor Happening
The flyingfish-er-man

ON THE COVER: August is prime time for 

redfish, statewide. Photo by Drew Wickstrom
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P 38 

 Mixer on the 
St. Marys

The Northeast Florida 

blackwater river that’s a 

a state line and a state 

of mind 

By Terry Lacoss

P 48 

Early Season 
Puzzle

Piece together a white-

tail hunt strategy for 

Florida’s early archery 

seasons

By Tim Lewis

P 52 

Sight-Fishing 
Heaven

It’s light-tackle paradise 

in the Panhandle. Spot 

pompano, reds, tarpon 

and more

By Ed Mashburn

P 32 

We Brake for 
Wahoo 

Skip the rush hour on 

the reef. Pick your lane, 

set your baits, count on 

big fish

 By George LaBonte

P 44 

Exotic Fish: 
Catching On

These non-native fish 

are here to stay. Let’s 

make the best of it, 

Florida

By Shelby Busenbark

DEPARTMENTS

F E A T U R E S

50 
YEARS
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FS SEMINARS

14     Deep chum how-to 

16 Glass minnow mayhem

18 Wise up for reds

20 Bass love crawfish  
Bass slurp ’em 

up.  p 20

4

61 Keys

62 South

63 10,000 Islands

64 Southeast

65 Southwest

66 West Central

67 Big Bend

68 East Central

69 Northeast

70 Northwest

71 Panhandle

72 Tropics

w w w . f l o r i d a s p o r t s m a n . c o m

s o c i a l  m e d i a

CATCH M O R E ONLINE

ACTION SPOTTER P60

Waves of snook on East Central beaches. p68

In the wahoo zone 

o� Southeast 

Florida. 

p32

C O N S E R VAT I O N

WEEKEND FISHING FORECAST
FS FORUM AND MUCH MORE!  

EXCLUSIVE 
DOCUMENTARIES
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First, rub the meat with a generous amount of salt and ground black 

pepper. After an hour, baste the meat with a mixture of peppers and 

apple cider vinegar. I mix 4 ounces each of ground black pepper and 

crushed red pepper to a quart of vinegar and use a dishrag for a mop. 

Baste the meat every hour, but do it quickly, so not to lose valuable 

apple cider vinegar. I mix 4 ounces each of ground black pepper and 

crushed red pepper to a quart of vinegar and use a dishrag for a mop. 

Baste the meat every hour, but do it quickly, so not to lose valuable 

heat from the grill. A well-regulated fire should burn for at least 6 

hours. If not, remove the meat and re-stoke the fire.  A few minutes 

away from the smoke won’t hurt it.

w w w . f l o r i d a s p o r t s m a n . c o m

s o c i a l  m e d i a

CATCH M O R E ONLINE

In the wahoo zone 

o� Southeast 

Florida. 

p32

C O N S E R VAT I O N

WEEKEND FISHING FORECAST
FS FORUM AND MUCH MORE!  

EXCLUSIVE 
DOCUMENTARIESDOCUMENTARIES
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LOBSTER  
ON A ROLL

MINNOW  
MAYHEM

WAYPOINT 
CARRABELLE

+

• EASY STREET WAHOO
• EXOTIC FISH: GET ’EM HERE 

• ST. MARYS RIVER

HIT THE BEACHES AND BAYSFOR REDS, POMPANO AND MORE

WADE RIGHT IN
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Take advantage of year ’round fi shing with seasonal highlights: Inshore   Off shore   Freshwater   Fly Fishing
Florida’s anglers fi sh more than any other state. They also read more, thanks to Florida Sportsman.

EDIT CALENDAR

JANUARY 2020 FEBRUARY 2020 MARCH 2020 APRIL 2020 MAY 2020 JUNE 2020

Fish the Muds Inshore; Crab 
Baits and Lures for Reds and 
More; Kissimmee Camping and 
Fishing; Shad Fishing St. Johns 
River; Seatrout Limits

Unusual Catches on Swordfi sh 
Grounds; Small Bayous of the 
Panhandle; Florida Bay Snook; 
Classic FL Fishing Lodges; 
Mangrove Habitat

Patch Reefs in the Keys; Wakulla 
County Fishing; Triggerfi sh 
Tactics in Gulf; Biscayne Bay 
Slam; Spring Turkey Hunt; Fish 
Small Streams in FL; Tampa Bay

Red Grouper; Troll for Mahi; 
Seagrass Fishing; Mobile Bay 
Fishing (Over the Border); 
Bahamas Recovery and Spring 
Planner; Orlando Lakes; 
Herbicide Investigation

Gulf Nearshore Bluewater 
Fishing; Blue Marlin; Docklights 
on the Intracoastal; Tarpon 
Fishing; Healthy Beaches; 
Canaveral Partyboats; Mutton 
Snapper

Nearshore Bait Pods; Mangrove 
Snapper Methods; SW Florida 
Artifi cial Reefs; Raised Helm 
Bay Boat; Fathers and Fishing; 
Lake Okeechobee and Everglades 
Levels; Red Snapper Season

Closing Date
November 7, 2019

On Newsstand
December 24, 2019

Closing Date
December 6, 2019

On Newsstand
January 28, 2020

Closing Date
January 9, 2020

On Newsstand
February 25, 2020

Closing Date
April 10, 2020

On Newsstand
May 26, 2020

Closing Date
March 16, 2020

On Newsstand
April 28, 2020

Closing Date
February 14, 2020

On Newsstand
March 31, 2020

JULY 2020 AUGUST/SEPTEMBER 2020 OCTOBER 2020 NOVEMBER 2020 DECEMBER 2020/JANUARY 2021

Why the Dog Days are Great for 
Giant Bass; Red Drum in Marsh 
Grass; Hunting seasons preview; 
Scallops; Florida Springs

Sportsman’s Destination Guide Double 
Issue Florida’s Top Fishing Destinations in one 
complete package.  Inshore, off shore, diving, 
freshwater and hunting must-go, must-do trips. 
Also: Amberjacks, Mullet Run Mayhem, Lobster 
Season, Early Duck Season, Snook Season Opens.

TrophyCatch Bass Update; 
Scariest Places to Fish; Quail 
Hunt; Blackfi n Tuna; 20 Foot 
SeaCraft & Fishing History; 
Permit on the Flats

Everglades; Kite Fish for Sailfi sh; 
Spotted seatrout; Snipe Hunting; 
Fishing Pier Tactics; Descenders

Sportsman’s Best Boat Buyers Guide Double 
Issue Prior to the largest Boat Show in the World, the 
Miami Boat Show, every reader of Florida Sportsman 
magazine will be armed with an additional 96-pages 
of boat reviews, new power options and more.  A must 
issue for someone interested in reaching boat buyers. 
Also: Key West Wahoo; Black Crappie; Duck Hunting; 
Warm Water Refuges; Phosphate Threats

Closing Date
May 15, 2020

On Newsstand
June 30, 2020

Closing Date
June 12, 2020

On Newsstand
July 28, 2020

Closing Date
October 12, 2020

On Newsstand
November 24, 2020

Closing Date
September 14, 2020

On Newsstand
October 27, 2020

Closing Date
August 14, 2020

On Newsstand
September 29, 2020

Inshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly FishingInshore   Off shore   Freshwater   Fly Fishing
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PAID AND AUDITED 
CIRCULATION

$63.80 CPM
Cost Per Thousand for a 

full page ad. 
 (12✕ Net Rate with 
77,000 Circulation)

500
Plus Ad Pages  in 2019

More Than 200
Advertisers an Issue 

can’t be Wrong.

Size 1X 3X 6X 10X
Spread  $13,000 $11,940 $11,710 $11,560
Full Page 6,500 5,970 5,855 5,780
2/3 Page 4,720 4,330 4,260 4,130
1/2 Page Spread 7,280 6,680 6,560 6,440
1/2 Page Island or Vertical 3,785 3,475 3,400 3,350
1/2 Page Horizontal 3,640 3,340 3,280 3,220
1/3 Page 2,690 2,495 2,435 2,385
1/4 Page 2,510 2,315 2,245 2,215
1/6 Page 1,680 1,555 1,520 1,470
1/12 Page 550 510 500 485
Big Inch 305 275 255 245

Cover 2 or Cover 3 $6,835 $6,630 $6,485 $6,360
Cover 4 7,380 7,150 7,005 6,885

SLOW-PITCH 
PERFECTPERFECT

SLOW-PITCH SLOW-PITCH 
PERFECTPERFECT

S I N C E  1 9 6 9 M A Y  2 0 1 9

CONSERVATION NEWS

WHAT HURRICANE IRMA REVEALED ABOUT FL BAY

PLUS   REDFISH 101, TROLL A CUTBACK MULLET, 

PAINT YOUR BOAT, BANISH BUGS 

GET DIALED IN 
ON THE HOT NEW 

OFFSHORE  
TECHNIQUE

• ATLANTIC GROUPER HOW-TO

• CHARLOTTE HARBOR HOTSPOT

• PERMIT PERSUASION

H

MM A Y 2 0 1 9

50 
YEARS

S I N C E  1 9 6 9

50

Print ads have a larger impact on the consumer. 
They’re tangible, thus more trustworthy.

“Florida Sportsman offers a very 
low CPM (Cost to reach 1,000 

people) but delivers an even 
better CPO (Cost per Order).  

The best return on investment 
of any 

advertising we’ve done.” 
–Craig Sutton
Fishing Nosara

Ad Rates

ADVERTISING RATES
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PDF/x-1a Files are Preferred

Files (PDF only) should be sent via the advertising materials portal or by 
email. Portal URL: http://osg.sendmyad.com
Colors: CMYK only. Total ink coverage must not exceed 300%. (Exc: if you 
paid for a fi fth color it must be a Pantone set to Spot.) The maximum ink 
coverage (C+Y+M+K) should be no more than 300%.
Document Setup: For full-page ads, your document page size should 
match the magazine page size. Please include trim marks with 1/8” off set. 
Bleeds should extend 1/8” beyond trim. Maximum one ad per document.
Native Files: Files created in Photoshop, InDesign or Illustrator can be ac-
cepted. Please include all fonts and links. Ads cannot be accepted if created 
in Microsoft Publisher, QuarkXPress or Scribus. 
Ad Creation: If Florida Sportsman is to create your ad and you supply 

material, please provide text that has been proofed, 
preferably as a Microsoft Word fi le, images should 
be high-resolution JPGs and ones that you either own 
the copyright for or are in the public domain. Please 
communicate—in advance—any layout or color 
suggestions. Florida Sportsman will try to adhere to 

requests, but due to the nature of printing, some allowances may need to be 
made. Please provide all your material no less than 5 business days prior to the 
Ad Close/ Ad Material deadline in order to allow enough time for the ad to be 
created and proofs sent and approved. 

PAGE TRIM SIZE 8" Wide by 10.875" High

Two Page Spread
Bleed: 16.25 ✕ 11.125
Trim: 16 ✕ 10.875
Safety: 15.5 ✕ 10.375
Half-Horiz. Spread
Bleed: 16.25 ✕ 5.5
Trim: 16 ✕ 5.25
Safety: 15.5 ✕ 4.75
Full Page
Bleed: 8.25 ✕ 11.125
Trim: 8 ✕ 10.875
Safety: 7.5 ✕ 10.375
2/3 Vertical
Bleed: 5.375 ✕ 11.125
Trim: 5.125 ✕ 10.875
Safety: 4.625 ✕ 10.375

1/2 Horizontal
Non Bleed: 7 ✕ 4.875
Bleed: 8.25 ✕ 5.5
Trim: 8 ✕ 5.25
Safety: 7.5 ✕ 4.75 
1/2 Vertical
Bleed: 4.125 ✕ 11.125
Trim: 3.875 ✕ 10.875
Safety: 3.375 ✕ 10.375
1/2 Island
Non Bleed: 4.625 ✕ 7.5
Bleed: 5.375 ✕ 8.25
Trim: 5.125 ✕ 8
Safety: 4.635 ✕ 7.5
1/3 Vertical
Bleed: 3 ✕ 11.125
Trim: 2.75 ✕ 10.875
Safety: 2.25 ✕ 10.375

1/3 Square
Non Bleed: 4.625 ✕ 4.875
1/4 Square
Non Bleed: 3.375 ✕ 4.875
1/4 Horizontal
Non Bleed: 7 ✕ 2.375
1/6 Horizontal
Non Bleed: 4.625 ✕ 2.375 
1/6 Vertical
Non Bleed: 2.25 ✕ 4.875
1/12 Page
Non Bleed: 2.25 ✕ 2.375
Big Inch
Non Bleed: 2.25 ✕ 1.125A full-page ad should always be considered a “bleed” ad even if no image 

or background extends past the edges.

1/6 
Vertical

1/6 
Horizontal

1/3 Square

1/2 Island

1/12 Square

Big Inch

1/3 
Vertical

1/2 Page
Non Bleed

 Full Page
Non Bleed

Magazine Page
Trims to 8” ✕ 10.875”

1/2 Page
Bleed

Full Page
Bleed

AD SIZE AND MECHANICAL SPECS
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Shallow Water Angler explores the culture of inshore saltwater fi shing 
from Texas to Maine. The colorful, relevant mix of feature content includes 
articles and photo essays covering subjects such as popular gamefi sh, 
“bucket list” travel, classic boats and tackle, sporting literature, artisanship, 
humor and the environment. 
Veteran department writers from the Atlantic and Gulf coasts reveal cutting-
edge techniques, time-saving hints, and practical wisdom on a variety of 
topics from gear maintenance to ecology.

Ad Size                           Rate
Page 4-color . . . . . . . . . . $2,500  

Cover 2 & 3  . . . . . . . . . . $2,625  

Cover 4  . . . . . . . . . . . . . . $2,875  

1/2 page 4-color  . . . . . . $1,400

1/3 page 4-color  . . . . . . $1,000   

1/6 page 4-color  . . . . . . . $700   

1/12 page 4-color  . . . . . . $400

Contact your Florida Sportsman Sales Rep today to secure your participation in the annual Florida Sportsman Shallow Water Angler Magazine.

Distribution: 30,000 COPIES
Over 100 Pages

S
H

A
L

L
O

W
 W

A
T

E
R

 A
N

G
L

E
R

 
 

 
FEBRUARY/M

ARCH 2020   
 

 
 

T
H

E
 M

A
G

A
Z

IN
E

 O
F IN

SH
O

R
E

 SA
LT

W
A

T
E

R
 FISH

IN
G

TRIP PLANNER: 
FISH HERE & NOW

CAROLINA IN MY MIND

CUSTOM RODS, COMMON 
THREADS

TARPON DON’T FORGET

PICTORIAL: HOW TO 
RUIN A KAYAK

10 THINGS, YOU 
REALLY DON’T NEED 

ON YOUR SKIFF
(NO. 7 LETTUCE)

SPOTTED TROUT, CAUGHT IT • WHY YOU SHOULD NEVER DATE A STRIPER

LEAVE
IT ALLBEHIND

T H E  H E A R T  O F  I N S H O R E  S A L T W A T E R  F I S H I N G

On Sale June 9, 2020           Ad Close April 27, 2020

The Heart of Inshore Saltwater Fishing

MUST HAVE FOR 
INSHORE ANGLERS - 

HOTTEST GROWING FISHING 
SEGMENT IN AMERICA

SPECIAL ISSUE: SHALLOW WATER ANGLER
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Season Eight Premieres Oct 2020

Category Sponsorships Available 

OCTOBER – MARCH
If you want to connect with viewers in the  
market for a  new boat, Florida Sportsman 
Best Boat is your show. Thirteen unique 
action-packed  episodes. 39 boats will be 
reviewed by hosts George LaBonte  and Rick 
Ryals.

Day/Time: Mon/Friday/Sunday
Network: Fox Sports Sun and World Fishing 
Network

TV SHOWS

Season Two Premiers April 2020

Category Sponsorships Available 

APRIL – SEPTEMBER 
Feel the passion of fishing in Florida thru the 
souls of the people living to protect it.  In each 
episode the host will join an expert angler 
in pursuit of remarkable fishing trips while 
touching on the importance of clean, healthy 
water

Day/Time: Friday/Sunday/Tuesday
Network: Sportsman Channel, Fox Sports Sun 
and World Fishing Network

Season Five Premiers July 2020

Category Sponsorships Available 

JULY – DECEMBER 
Florida Sportsman’s reader favorite-Dream 
Boat-magazine features come to life on 
television.  13 episodes. Join our crew for Boat 
Restorations, Custom Rigging, Budgets  and 
Dreams.

Day/Time: Friday/Sunday/Tuesday
Network: Sportsman Channel, Fox Sports and 
the World Fishing Network
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DIGITAL AUDIENCE

Florida Sportsman.com adds a valuable dimension to the brand by bringing visitors the most up-to-date news and 
information on fi shing and hunting in Florida, presented with engaging video content, gear reviews, fi shing tips and 

access to this avid community of sportsman.

185K
Avg. Monthly Uniques

A18-45
73% Distribution

    
Average HHI 60K+  61%
Male (%)    82%
Annual Page Views  15,970,447
Avg. Time Spent   3:12
Pages Per Session  4.0
Traffi  c From Mobile/Tablet  64%  
eNewsletter  Subscribers 55,662
Social Media Followers  362,239

Source: Site Traffi  c and Gender skew based on Google Analytics data October 2018-September 2019. Age and Income demographics from Salesforce Audience Studio using audience profi le data from Neustar and Eyeota, October 2019. E-Newsletter Subscribers from Exact Target for 
publications and What Counts for networks as of October 2019. Social Audience refl ects Followers or Likes for OSG Social content on Facebook, Twitter, Instagram, and YouTube (where appropriate) as of October 2019.

The Florida Sportsman Forum, 
after 20-years is still Florida’s most 

active outdoor community in the state.active outdoor community in the state.

Fishing, Boating, Hunting, Paddle-craft and More.
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EVERY SATURDAY Morning, 
Jacksonville’s fi shermen are 
tuning in to fi nd out where to fi sh
■   The Network brings up-to-the-minute 

fi shing coverage into the homes, cars, 
boats and offi  ces of Florida’s most devoted 
sportsmen.

■   Radio’s immediacy (“the mackerel bite is 
fast and furious on the color change…”) 
has been the reason for the success of the 
show.

■   After 23 years and 3,652 shows, 
the Jacksonville radio show is stronger 
than ever.

THREE HOUR SHOW EVERY 
SATURDAY
Florida Sportsman Radio Live is where 
Jacksonville’s anglers go to fi nd out what’s 
biting “NOW.”  Nothing is more timely than 
turning on your radio and hearing a report from 
ten miles out with a screaming caller hooked 
up to 30-pound kingfi sh.  Fishing so fresh you 
can almost smell it.  

BLUE MARLIN
$200 per week — $1,950 for 13 weeks
$150 per week — $7,800 for 52 weeks

PRODUCT EXCLUSIVITY 
• (1) 60-second commercial on each station 
• Logo in all radio network advertising in print media
• Additional recognition on radio promos (10 per week) 
• Booth at 1 Florida Sportsman Fishing Show 
• Product giveaways

LIVE READS
$25 Each

STATEWIDE SPONSOR PACKAGES
FOR BOTH RADIO & THE PODCAST
Eff ective November 2019

JACKSONVILLE  WFXJ 930 AM  7AM - 10AM

  1 week  13 wks 52 wks
60 sec.    $95    $85    $75
30 sec.    $60    $55    $50

PODCAST / RADIO

“You’re going to love this show. Tune 
in and fi nd out what the best anglers 

in your area already know.”

  Rick Ryals

FLORIDA SPORTSMAN MAGAZINE’S READER FAVORITE 
ACTION SPOTTER SECTION COMES TO LIFE. WEEKLY.
Each week host Capt. Rick Ryals will dial in on the bite across the state mirroring 
the same 11 regions that appear online and in the magazine. Tune in each week 
for new fi shing reports... Inshore, off shore, and more. Statewide & Regional 
Sponsorships available. Live read from the host.

THIS NEW PODCAST IS POSTED EVERY THURSDAY AT 7 PM. 
JUST IN TIME FOR YOU TO PLAN YOUR WEEKEND ON THE 
WATER.
Subscribe via iTunes, Florida Sportsman website, or wherever you listen to your 
podcasts.
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1.  The publisher may reject any advertising for any reason at any time, even if previously acknowledged 
or accepted.

2.  Cancellations or changes in advertising (including changes in insertion orders) will not be accepted 
by the publisher after the issue closing date.

3.  Cancellations must be in writing, and none are considered accepted until confi rmed in writing by the 
publisher. 

4.  Cancellation of a space contract by the advertiser or its agency will result in the forfeiture of position 
protection and/or the contract rate, if any. The rate on past and subsequent insertions will be adjusted 
to conform to the actual space used at current rates. 

5.  The publisher shall not be liable for any delay or failure to print, publish or circulate all or any portion 
of any issue in which an advertisement accepted by the publisher is contained if such failure is due to 
acts of God, strikes, work stoppages, accidents, or other circumstances beyond the publisher’s control. 
The liability of publisher, if any, for any act, error, or omission for which it may be held responsible at 
law or in equity shall not exceed the cost of the advertising space aff ected by the error. In no event shall 
publisher be liable for any indirect, consequential, punitive, special, or incidental damages, including, but 
not limited to, lost income or pro ts. 

6.  Advertiser and agency represent and warrant that they are authorized to publish the entire contents 
and subject matter of any advertisement in any issue or edition and that publication will not violate any 
law or infringe upon any right of any party or result in any claims against publisher. In consideration of 
the publication of an advertisement, the advertiser and the agency, jointly and severally, will indemnify, 
defend and hold harmless KSE Sportsman Media, Inc. its affi  liates offi  cers, agents and employees 
against any and all losses and expenses (including legal fees) arising from or relating to (a) a breach 
or misrepresentation of the foregoing representations and warranties, and/or (b) the publication 
or contents of the advertisement including, without limitation, claims or suits for defamation, libel, 
misappropriation, privacy or publicity rights, copyright or trademark infringement, plagiarism, and from 
any and all similar claims now known or hereafter devised or created. 

7.  No conditions, printed or otherwise, appearing on the contract, order, or copy instructions that 
confl ict with the publisher’s policies or the terms and conditions stated herein will be binding on the 
publisher and to the extent inconsistent with the terms herein, these terms and conditions shall govern 
and supersede any such conditions. 

8.  The publisher has the continuing right to adjust its rate schedule and will regard the failure of an 
order to correspond to the rate schedule as a clerical error and will, without further communication, 
invoice the advertiser based on rates in eff ect at that time. 

9.  The publisher will hold the advertiser and/or its advertising agency jointly and severally liable for 
such monies as are due and payable to the publisher. Please be advised that there is no “sequential 
liability” to the publisher. Payment is due upon receipt of invoice. All payments must be in United States 
currency. Advertiser and/or its advertising agency are jointly and severally liable for all costs, fees and 
expenses (including attorney or collection agency fees) incurred in connection with the collection of all 
monies due. 

10.  The forwarding of an order is construed as an acceptance of all the publisher’s rates and conditions 
in eff ect at that time. 

11.  This agreement shall be governed by and construed in accordance with the laws of the State of 
Georgia without regard to confl ict of laws provisions. Any action or proceeding arising out of or relating 
to this agreement or publisher’s publication of the advertising shall be brought in the courts of record in 
the State of Georgia. 

TERMS AND CONDITIONS
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FS has circulation in all 50 states plus 17 other countries.

Publisher's Statement
6 months ended June 30, 2019, Subject to Audit

Annual Frequency: 12 times/year

Field Served: Edited for fishermen, boaters, hunters and outdoors enthusiasts throughout Florida and the nearby tropics.

Published by  Outdoor Sportsman Group - Integrated Media

    EXECUTIVE SUMMARY: TOTAL AVERAGE CIRCULATION
Total

Paid & Verified
Subscriptions

Single Copy
Sales

Total
Circulation

Rate
Base

Variance
to Rate Base

72,888 4,256 77,144 None Claimed

    TOTAL CIRCULATION BY ISSUE
Paid Subscriptions Verified Subscriptions

Paid & Verified
Subscriptions

- Print

Paid & Verified
Subscriptions -

Digital Issue

Total
Paid & Verified
Subscriptions

Single Copy Sales Total
Paid & Verified

Circulation -
Print

Total
Paid & Verified

Circulation
- Digital Issue

Total
Paid & Verified

 CirculationIssue Print
Digital
Issue

Total
Paid

Subscriptions Print
Digital
Issue

Total
Verified

Subscriptions Print
Digital
Issue

Total
Single Copy

Sales
Jan 66,500  1,555  68,055  4,903    4,903  71,403  1,555  72,958  3,844  6  3,850  75,247  1,561  76,808  

Feb 67,209  1,527  68,736  4,880    4,880  72,089  1,527  73,616  4,492  10  4,502  76,581  1,537  78,118  

Mar 66,797  1,497  68,294  4,842    4,842  71,639  1,497  73,136  3,624  8  3,632  75,263  1,505  76,768  

Apr 65,298  1,485  66,783  5,936    5,936  71,234  1,485  72,719  4,362  6  4,368  75,596  1,491  77,087  

May 64,029  1,480  65,509  5,924    5,924  69,953  1,480  71,433  4,416  14  4,430  74,369  1,494  75,863  

Jun 63,713  1,482  65,195  8,272    8,272  71,985  1,482  73,467  4,750  5  4,755  76,735  1,487  78,222  

Average 65,591   1,504   67,095   5,793      5,793   71,384   1,504   72,888   4,248   8   4,256   75,632   1,512   77,144   

    PRICE
Suggested

Retail Prices (1)
Average Single Copy $4.99            

Subscription $26.95            

(1) For statement period

    RATE BASE
None Claimed

    NOTES
Post-Expire Copies: The following average number of copies were served to subscribers post expiration pending renewal and are included in

Paid Subscriptions:  6,785

Average Nonanalyzed Nonpaid: Average Nonanalyzed Nonpaid circulation for the period was:  81

Included in Paid Circulation:
Individual Subscriptions

School Subscriptions

Single Copy Sales

Included in Verified Circulation: Included in verified circulation are copies distributed to:

Individuals

Public Place Locations

48 W. Seegers Road • Arlington Heights, IL 60005-3913 • T: 224-366-6939 • auditedmedia.com

Copyright © 2019 All rights reserved. 04-0327-5

  

We certify that to the best of our knowledge all data set forth in this publisher’s statement are true and report circulation in accordance

with Alliance for Audited Media’s bylaws and rules.

Parent Company: KSE Sportsman Media, Inc.

FLORIDA SPORTSMAN, published by Outdoor Sportsman Group - Integrated Media * 1040 Sixth Avenue 12th Floor * Stuart, FL

34994

BLAIR WICKSTROM CARTER VONASEK

Publisher Planning Director

P: 772.219.7400 * F: 212.302.4472 * URL: www.floridasportsman.com

Established: 1969 AAM Member since: 1981

Page 2 of 2 • 04-0327-5

Alliance for Audited Media

Copyright © 2019 All rights reserved.
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EXPO

Various Sponsorship Opportunities Available: Booth Space • Bulk Space • Expo Highlights • Seminar Stages

Tampa November 16th & 17th, 2019 • Ft. Myers March 14th & 15th, 2020



2020 MEDIA KIT
S I N C E  1 9 6 9

EXPO

2-Day Events
 with numerous 

sponsorship 
opportunities. 

Put your product in 
the hands of Florida 

anglers, boaters 
and hunters. 

EXPO
OPPORTUNITIES

For the 28th year, Florida Sportsman Magazine will be hosting the extremely popular Florida Sportsman Expos.

2019-2020 Show Schedule
TAMPA November 16-17, 2019 Florida State Fairgrounds  ■  FT. MYERS March 15-15, 2020 Lee Civic Center  

BOOTH SPACE
■  All booths are 10’ ✕ 10’ indoors.

■  In-line or Corner locations available.

■  Combine booths for larger display area.

■  10’ ✕  8’ curtain backdrop (per booth) for 
hanging signs or banners.

■  Includes (1) 8’ Skirted table & (2) chairs.

■  Wide aisles.

■  Electrical hook-up & carpet available 
for additional charge.

BULK SPACE
■  Only $2 per square foot under A/C;
 $1.50 per square foot outside 

■  Electrical hook-up & carpet available 
for additional charge.

EXPO HIGHLIGHTS
■  2- Day Event, Saturday & Sunday

■  Put your products in the hands of a
Florida Sportsman.

■  6 Stages with non-stop seminars keep 
attendees there all day.

■  Attendees expecting to fi nd Buying 
Opportunities.

■  Displays include: Fishing tackle, 
Boats, RVs, ATVs, Archery, Hunting gear, 
Guns, Outdoor apparel. 

■  Heavily promoted—Magazines, 
Newspapers, Billboards, Radio, 
Social Media, Website, Email

SPONSORSHIP OPPORTUNITIES
■  Inshore Stage

■  Off shore Stage

■  Angler on Foot Stage

■  Kayak Stage

■  Flyfi shing Stage

■  Fly Casting Pond

■  Hunting Stage

■  Bait, Rigs & Tackle Seminar Area

■  Beverage Sponsor

■  Castnet Pit

■  Expo Program Ads



2020 MEDIA KIT
S I N C E  1 9 6 9

EXPO TAMPA
NOV 16-17, 2019

Florida State Fairgrounds
4800 U.S. 301

Tampa, FL 

EXPO FT. MYERS
MAR 14-15, 2020

Lee Civic Center
11831 Bayshore Rd.

Ft. Myers, FL 

EXPO
LOCATIONS & DATES

■   Hourly seminars on 6 different stages; hosted by the area’s top 
angling and hunting experts. Inshore, Offshore, Angler on Foot, 
Flyfishing, Kayak & Hunting.

■  Hands-on instruction for throwing at Cast Net Pit.

■  An indoor fly-casting pond. 

■   Baits, Rigs and Tackle Academy, where anglers take turns sitting at 
tables with all supplies and tackle while Florida Sportsman staff gives 
hands-on instruction on properly rigging baits and lures. 

■   Kids will be kept busy and win free prizes with the FWC’s “Fish ID” 
contest, kids fishing derby.

■   Outside, exhibitors will display boats, trucks, RVs and ATVs. 

It’s a great chance for everyone from beginners to experts to 
learn new tactics, pick up added skills and take advantage of 
show  specials. If you love the outdoors, you don’t want to miss 
this show.
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EXPO
RATES & 

SPONSORSHIPS

1 / 8  p a g e . . . . . . . . $ 5 0
1 / 4  p a g e . . . . . . $ 1 5 0
1 / 2  p a g e . . . . . . . $ 2 5 0
Ful l  page . . . . . . . . .$400
Back page . . . . . . . $800

27 YEARS

• Baits, Rigs & Tackle Academy • Fishing Gear 
• Boats, Kayaks, Paddleboards • Fly Tying Throwdown

• Strong Angler & Flipping League Competitions 

25
SEMINARS

TODAY!
INSHORE, OFFSHORE, 
KAYAK, SURF, BRIDGE, 
PIER AND FLY FISHING

FLORIDA’S 
BIGGEST 

AND BEST 
OUTDOORS 

EXPO

TAMPA 2019

Inshore Fishing Stage - $1,000
5 hourly seminars each day. Your product on display at the stage. 
Your banner displayed on the stage along with logo adjacent to 
seminar times listed in the Expo Programs. 
Offshore Fishing Stage - $1,000
5 hourly seminars each day. Your product on display at the stage. 
Your banner displayed on the stage along with logo adjacent to 
seminar times listed in the Expo Programs.
Kayak Stage - $500
5 hourly seminars each day. Your banner and product displayed on 
the stage along with logo adjacent to seminar times listed in the Expo 
Programs. 
Flyfishing Stage - $500
Beginners and veteran flyfishers alike will benefit from expert tips 
from some of Florida’s best flyfishers. 5 hourly seminars each day.
Your banner and product displayed on the stage along with logo 
adjacent to seminar times listed in the Expo Programs. 

Angler on Foot Stage - $1,000
5 hourly seminars each day. Your product on display at the stage. 
Your banner displayed on the stage along with logo adjacent to 
seminar times listed in the Expo Programs. 
Hunting Stage - $500
5 hourly seminars each day. Your product on display at the stage. 
Your banner displayed on the stage along with logo adjacent to 
seminar times listed in the Expo Programs. 
The Baits, Rigs and Tackle Academy – $1,000
Anglers get hands-on instruction on rigging baits and lures. 
Your banner displayed on the stage along with logo adjacent to 
seminar times listed in the Expo Programs. 
Fly Casting Pond - $500
Free fly-casting and fly-tying instruction throughout the entire 
Expo. Your banner displayed at the pond along with logo in the 
Expo Programs.
Cast Net Pit - $500

EXPO PROGRAM ADS




