
Website | wildfowlmag.com 
Facebook | facebook.com/wildfowlmag  

Instagram | @wildfowlmagazine

MEDIA KIT 2025
With this year’s 40th Anniversary, WILDFOWL celebrates four decades of 
creating better duck and goose hunters as the go-to source for tactics, 

trends, gear and how to become more effective in the field, all while div-
ing into the rich culture and deep adventurous soul of the sport. With our 
expert staff and loyal and passionate audience, there is simply nothing on 

the waterfowling landscape like it. Nobody gets it like WILDFOWL!

© DEAN PEARSON
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NewWHAT'S

❚ INSIDE THE BLIND
THE CONCEPT: A wild new waterfowl video series is winging 
your way from the hunters and editors behind WILDFOWL mag-
azine, the foremost authority in duck and goose hunting.
Two passionate waterfowling friends, Big Jim McConville and 
Editor Skip Knowles will share adventures with a fast-paced 
and informative approach straight from the duck blind and the 
goose fields, with a heavy focus on fun and entertainment.

Vibrant storytelling will spotlight the many interesting aspects 
that make the pursuit of waterfowl the most revered style of 
wingshooting.

HIGHLIGHTS: The video series offers terrific new sponsor 
opportunities and will cover calling, tactics, decoys, setting the 
spread, guns and loads, field to fork, migration, motion decoys, 
and behind-the-scenes WILDFOWL info. 

❚ FEBRUARY SNOW GOOSE ISSUE
THE CONCEPT: Perfectly timed to put the best guns, gear and 
tactics for chasing white geese during the great spring conser-
vation season, this issue sheds light on the booming movement 
of chasing snow geese during the epic annual migrations.

PRODUCT HIGH-
LIGHTS: All decoys 
from motion, socks 
and silhouettes to full 
bodies and shells, 
as well as guns, 
gear, ammo, blinds, 
extended magazines, 
electronic callers 
and much more 
specialized gear for 
this unique niche of 
‘fowling.    
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ReachMEDIA
WILDFOWL covers the full spectrum of cohesive cross-platform branded media. 

followers daily reach

Trending 
articles 
updated 
weekly.

annual page views

- THE BIG DOG ISSUE -  

wildfowlmag.com June / July 2024   Vol.39#3

25 1.2 mil l ion 

6.4 mil l ion 

_ CUSTOM VIDEO_

audited circulation30,888
98K+ 10.2K+

4.95%

_PRINT_ _DIGITAL_

_SOCIAL_

_TV/VIDEO_ average 
engagement 
rate annual social reach

 



© 737 DUCK CALLS | TOM MARTINEAU

SOURCE: Most recent OSG readership study, ​October 2023.
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Reader
DEMOGRAPHICS

91%

$189,400 $1,175,00

349,690 31,790

83%

85%

90%

94%

75%

60%

84% 

77% 25%

$1,000

61%

Hunt waterfowl; 59% hunt upland birds.

Average Household Income Average Household Net Worth

Use motion decoys; 56% own ten or 
more dozen duck & goose decoys. 47% 
will buy a few dozen more annually.   

Buy from sporting goods stores,  
79% buy online.

Hunt on public land. 20% 
take 10 trips annually.

Spend more than $500 a year on 
ammo; 88% shoot steel. Over 90% 
own 3 or more shotguns. 

Travel out of state to hunt. 
The majority spend $500 to 
$1k on annual trips.

Own blinds or blind materials; 68% own 
layout blinds. 47% buy calls annually, 
47% using hunting apps. 49% will buy 
chest waders within three years.

Of boat owners have an outboard or mud 
motor; 21% own both. 66% own a duck 
boat, ​75% of them own outboards. 

Of readers own an ATV/UTV or 4-wheeler.

Own at least one hunting dog. 1 out of 3 
spend over $100 monthly on dog food. 

Of dog owners buy and use e-collars; 
97% buy training dummies. 30% train 
over 5 hrs/week. 

PRINT AUDIENCE CIRCULATION

Over 40% spent more than 
$1,000 on gear in the past year. 
Over 80% read the magazine 
foremost for gear content!
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❚ FEBRUARY | SNOW GEESE!
Catch the wave of action sweeping the waterfowl world and join the 
frenzy of snow goose hunting in the spring no-limits conservation  
season. We cover the flyways and follow the migration clear into  
Canada, showcasing the experts.

PRODUCT HIGHLIGHTS: DECOYS: motion, socks, silhouettes, full 
bodies and more. Specialized guns, gear, ammo, blinds, extended 
magazines, electronic callers and much more.

AD CLOSE: 11/27/24  |  ON SALE: 1/28/25

❚ JUNE/JULY | DOG TRAINING, DUCK BOATS  
Why you need a “started” gun dog, a deep dive into retriever training, 
what to know when choosing a breed and finding the right pup for you.

PRODUCT HIGHLIGHTS: Retriever accessories, nutrition, electronic 
collars, kennels, blinds, training tools and more.

AD CLOSE: 3/11/25  |  ON SALE: 5/6/25

❚ SEPTEMBER | BIG GOOSE ISSUE
Top goose hunting destinations, targeting the migration, expert advice 
on all things goose hunting from calling and hiding to scouting and 
setting the spread.

PRODUCT HIGHLIGHTS: Goose calls, blinds, cutting edge decoys, 
flagging, silhouettes, top guns and loads for honkers, and regional 
accessories.

AD CLOSE: 6/16/25  |  ON SALE: 8/12/25

❚ OCTOBER | DUCKS & MORE DUCKS
Where and how to find more greenheads, a look at where to 
hunt ducks this year, tactics by region, a look at Alaska, black  
ducks back east, and more.

PRODUCT HIGHLIGHTS: Motion decoy explosion, setting up for the  
season, calling strategies, how to hit more ducks, guns and loads,  
all decoys and blinds.

AD CLOSE: 7/21/25  |  ON SALE: 9/16/25

❚ NOVEMBER | PRIME TIME WATERFOWL!
Mississippi flyway duck hunting, heart of the season, a west coast 
tribute, unconventional diver strategies, prime destinations,  
emerging hot spots.

PRODUCT HIGHLIGHTS: Cold weather gear, late season prep, gun dog  
care, guns and loads, duck and goose calls.

AD CLOSE: 8/25/25  |  ON SALE: 10/21/25

❚ DECEMBER/JANUARY |  
LATE SEASON DUCKS AND GEESE
How to take on call-shy birds, strategies for pressured ducks,  
veteran’s secrets, how to trick geese that have seen it all, thinking 
outside the box and late season dog work.

PRODUCT HIGHLIGHTS: Powerful duck and goose loads for decoy-wary  
birds. Layouts, field and water decoys, chokes, clothing to beat the cold.

AD CLOSE: 9/30/25  |  ON SALE: 11/25/25

wildfowlmag.com

Best
GEAR

August Equipment Issue 2024  Vol.39#4

NEW

PAGE192GIANT EQUIPMENT ISSUE!

BODY BOOTING THE BAY ■
GET READY FOR TEAL ■

THE HUNT FOR KINGS ■

PLUS!

14-SHOTGUNS   10-LOADS 
8-CHOKES   18-CALLS

17-DECOYS   10-BLINDS
18-WADERS & CAMO ITEMS
19-HUNTING ACCESSORIES 
10-RETRIEVER GEAR ITEMS

8-BOATS & MOTORS 

- SPECIAL PROGRAM BUY -
Place 4X paid insertions of equal size in 2025 (1X in 
the Equipment Issue) receive a second insertion of 

equal size in Equipment Issue for FREE!

❚ AUGUST
GIANT GEAR DOUBLE-ISSUE

Print
CALENDAR

PLUS! Strategies and Destinations.

 AD CLOSE: 5/16/25  |  ON SALE: 7/15/25 |  SECOND RELEASE:  12/23/25

•Clothing and Camo•Field and Water Decoys•Blinds  
•Boats•Mud Motors•Calls•Shotguns•Chokes 

•Ammunition•Accessories•Retriever 
Accessories•Dog Conditioning and Nutrition



_ SIZE MATTERS_

Not 50 Pages, Not 100 Pages…​
the GIANT 196-PAGE 2025 Print Edition ​

Reaches our subscriber base and newsstands 7/15/25
There will be a second newsstand release 12/23/25 ​

Ad Close Date: 5/16/25​​
_ DIGITAL EXTENSION _​

All Nine Product Categories to be Featured Online​
​

​

​
​
​
​

PLUS! Social Media Push for Each Category ​
Coinciding with Digital Release​

​​
​

_ EXCLUSIVE PRICING_​
Buy a Full Page in the August Issue for $3,000 Net and  

get a ​second page in August for half off! ​
​

_ CALL YOUR REPRESENTATIVE_

For additional details and reservation.​​
*Digital Timing Subject to Change. 
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shotguns
B Y  J A C E  B A U S E R M A N

❚ ❚ ❚ ❚ ❚

❚ BENELLI SUPER BLACK 
EAGLE 3 BE.S.T. 28-GAUGE
The waterfowl crowd highly regards Benelli’s 
SBE 3 series, and in 2024, SBE 3 lovers can 
add a new 28-gauge shotgun to their collection. 
Dubbed the SBE 3 BE.S.T. Black Synthetic, this 
28-gauge shotgun comes in barrel lengths of 
26 and 28 inches. The oversized bolt handle 
and safety are a win, and of course, many years 
later, the chevron system is still robbing recoil. 
Another must-mention is the BE.S.T. treat-
ment, making this shotgun ready for waterfowl 
warfare. The surface treatment stops rust and 
corrosion from damaging any steel working 
parts. The Combtech pad reduces cheek abuse 
while ensuring exact eye-to-rib alignment. Other 
must-note features of this sub-gauge wonder 
include the Inertia-Driven System, Crio System 
Technology, and the Crio Chokes. 

$1,949 | benelliusa.com 

There wasn‘t a huge pile of ducks in the hole, but there were enough. Every pond and 
reservoir in the area was frozen solid, and the sub-zero temperatures choked the river with ice. The 
ducks—a hundred or so mallards and wigeon—found sanctuary on the tiny, no-name creek. A fam-
ily of busy beavers kept pockets of the water open, and the ducks found it. It was perfect. The walls 
of the creek bank were steep. There were no quick escapes, giving us time to pick out drakes and 
the luxury of shooting sub-gauges. I can’t take the credit for the find. My 18-year-old son, Hunter, 
is waterfowl crazy. He discovered the birds one evening while scouting for geese.

“Dad, it was awesome,” he said. “They came off in twos, threes, and fives. They are using a corn-
field a half-mile away. We could hammer them in the morning when they return from feeding.”

Hunter has become a savvy hunter, making dear old dad proud. His plan was solid, and though 
I wasn’t looking forward to the forecasted double-digit negative temps, I wasn’t about to miss an 
excellent duck shoot. 

Hunter was on fire. He had five drakes quickly with his Weatherby 20-gauge. After he filled his 
tote, I joined the fun with my Browning 20-gauge. Few things trump shooting drake mallards at 
less than 20 yards on a winding creek with steep banks, especially when you get to do it with your 
soon-to-graduate son.

We ended the morning with 10 greenheads and shot only 13 rounds. I’ve had some remarkable 
waterfowl hunts over the years, but this will be one my duck brain regularly calls on. I’ve learned 
that I love sub-gauge shotguns. They bring a new, fun challenge to any waterfowl hunt. The good 
news: Shotgun manufacturers cooked up an excellent crop of new models. 

❚ BROWNING A5 HUNTER 20-GAUGE
Browning’s A5 Hunter 20-Gauge is already making waves 
in the waterfowl world and shoots as good as it looks. 
With a fighting weight of under six pounds, this sub-gauge 
auto-loader comes with a trio (F, M, IC) of Invector-DS 
choke tubes. Another recoil squelcher, the Inflex II Recoil 
Pad, lets you get back on target quickly, and the ivory 
mid-bead and fiber-optic front sight promise more dou-
bles and triples. The Kinematic Drive System allows 
this shooter to cycle shotshells fluidly, and Speed 
Load Plus makes for rapid loading and unload-
ing. And hey, it’s gorgeous!

$1,980 | browning.com 

PHOTO (LEFT) © DEAN PEARSON
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chokes &
B Y  J A C E  B A U S E R M A N

O

❚ ❚ ❚ ❚ ❚

One of my favorite things as a young, budding waterfowl hunter was collecting 
ammo. I even bought ammo for which I didn’t have a gun in the right gauge. 

Weird? Maybe a little, but hear me out; the assorted colors enamored me. I wanted 
12-gauge red, blue, green, and black, but also 20-gauge yellow and 16-gauge purple. I 
loved the various boxes they came in, and by the time I was a senior in high school, I had 
an impressive collection.

Today, 24 years after walking down the aisle at my high school graduation, nothing 
has changed. I still collect ammo, but now I have gauges to fire it all. I continue to stock-
pile steel, bismuth, tungsten, and other blends of waterfowl-wrecking metals. 

Every fall and winter I dig into my shotshell goodies, lay them out like toy soldiers, 
and depending on what waterfowl species is on the menu that day, I add the necessary 
loads to my blind bag. 

Then, of course, there are chokes. Regarding these pattern-controlling devices, I have 
a shoebox full of custom models and a purple Crown bag full of standard builds. I’ve dis-
covered that when you take advantage of modern-day ammo and pair that ammo with 
a top-tier choke, you can drop down in gauge and shot size and still have fantastic hunts. 
What follows are some of my favorites.

❚ BOSS STEEL RESERVE  
Boss knows shotshells, and they know 
that steel will never be bismuth. Still, bust-
ing birds over decoys using copper-plated 
steel #1s for geese and #3s for ducks 
is no problem with Boss’s new Steel 
Reserve. A 7/8-ounce payload and 1,500 
fps gets it done and is easy on the wallet. 
The fast-opening  Modified Warchief Wad 
features a double gas seal for efficient 
powder burn, and cushioned section to 
dampen recoil and reduce setback. Mean-
while, Warchief copper-plated bismuth is 
in a class of its own and lives up to its 
name; see Guns & Loads this issue p. 26 
for more on Warchief. 

$24 per box | bossshotshells.com

loads
❚ KENT FAST STEEL 2.0
From 2 3/4 to 3 to 3 1/2-inch loads, Kent Fast Steel 2.0 has you covered. With velocities ranging from 1,300 
to 1,560 fps in a smattering of shot size options, you’re ready to dominate the skies from the opener until the 
final bell rings. You won’t be able to ignore the flawless performance of the CX2000 primers, custom double-base 
powder, top-end base wad, and smoke-them-dead zinc-plated steel. When you wrap all these features together, 
you get a killing load that produces less recoil, leading to quicker, more accurate follow-up shots. 

$28-$40 per box of 25 | kentcartridge.com 

© DEAN PEARSON

• Shotguns • Ammo 
• Decoys • Blinds  
• Duck & Goose Calls 
• Boats & Motors  
• Clothing, Camo & Waders 
• Gun Dog Gear  
• Hunting Accessories
}

All the categories featured 
in the print edition of the ​

Wildfowl August Equipment 
issue will get a second life ​

on wildfowlmag.com begin-
ning in July, through fall.*

wildfowlmag.com
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The 40th Anniversary Edition of ​the
WILDFOWL August Equipment Issue ​

Designed to first reach our audience just in front of the ​
key Q3 selling season—your selling season!
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Special !
GEAR GUIDE



M E D I A  K I T  2 0 2 5

RatesADVERTISING

4-Color 1x 3x 5x 7x

2-Page Spread $9,662 $8,719 $8,205 $7,723

Full Page $5,614 $5,066  $4,766  $4,488

1/2 Page $3,628 $3,280 $3,087  $2,906

1/4 Page $2,526 $2,264  $2,137  $2,009

Covers 1x 3x 5x 7x

Covers 4 $6,668 $6,024 $5,679 $5,346

Covers 2 $5,906 $5,340  $5,024 $4,725 

Covers 3 $5,906 $5,340  $5,024 $4,725

Effective January 1, 2025

Buy (x3) of the same value, get (x1) of the same value

Buy (x1) Full Page, get (x1) Full Page for 
half in the same issue!

Buy (x1) Half page, get (x1) Half Page for 
half in the same issue!

Packages 1x

Custom Content $8,500 

Custom Video $10,500 

Video Series $30,000+

Display Advertising By Bid 

Packages 1x

Product Showcase $6,412 

Sweepstakes $5,000 

E-Blast $230 

E-Newsletter $150

Social Photo Posts $500

Social Vertical Video/Minute $1,200

Social Live Events $2,400

PRINT DIGITAL & SOCIAL

wildfowlmag.com

- REGULAR ISSUE SPECIAL -

- GEAR GUIDE SPECIAL -
- Digital & Social Pricing Subject to Change -

© MICHAEL CLINGAN
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SpecsADVERTISING

 Magazine Trim Size: 7 3/4 wide x 10 1/2 high 
A SWOP-standard proof, pulled from the supplied file, must be submitted with each 4-color ad.  

Non-Bleed: 1/2” inside trim. Non-bleed ads should have all elements within this measurement.  

Bleed: 1/8” outside the trim. Elements that “bleed” off trimmed page should extend at least 1/8” beyond trim.  

Safety: 1/4” inside of trim edge. All image and text not intended to bleed should be within this measurement. 

Trim: The edge of the page.  

1. �Two Page Spread 
Non-Bleed: 14.5 x 9.5 
Bleed: 15.75 x 10.75 
   Trim: 15.5 x 10.5 
   Safety: 15 x 10

2. �Two Page One-Half Horizontal 
Non-Bleed: 14.5 x 4.75 
Bleed: 15.75 x 5.5 
   Trim: 15.5 x 5.25 
   Safety: 15 x 4.75

3. �Full Page 
Non-Bleed: 6.75 x 9.5 
Bleed: 8 x 10.75 
   Trim: 7.75 x 10.5 
   Safety: 7.25 x 10

4. �Two-Third Vertical 
Non-Bleed: 4.375 x 9.5 
Bleed: 5.25 x 10.75 
   Trim: 5 x 10.5 
   Safety: 4.5 x 10

5. �One-Half Vertical 
Non-Bleed: 4.375 x 7.25 
Bleed: 5.25 x 8 
   Trim: 5 x 7.75 
   Safety: 4.5 x 7.25

6. �One-Half Horizontal 
Non-Bleed: 6.75 x 4.75 
Bleed: 8 x 5.5 
   Trim: 7.75 x 5.25 
   Safety: 7.25 x 4.75

7. �One-Third Vertical 
Non-Bleed: 2.125 x 9.5 
Bleed: 2.875 x 10.75 
   Trim: 2.625 x 10.5 
   Safety: 2.125 x 10

8. �One-Third Square 
Non-Bleed: 4.375 x 4.75 
Bleed: 5.25 x 5.5 
   Trim: 5 x 5.25 
   Safety: 4.5 x 4.75

9. �One-Third Horizontal 
Non-Bleed: 6.75 x 3.375 
Bleed: 8 x 4.125 
   Trim: 7.75 x 3.875 
   Safety: 7.25 x 3.625

10. �One-Quarter Vertical 
Non-Bleed: 3.375 x 4.75

11. �One-Quarter Horizontal 
Non-Bleed: 4.375 x 3.625

12. �One-Sixth Vertical 
Non-Bleed: 2.125 x 4.75

13. �One-Sixth Horizontal 
Non-Bleed: 4.375 x 2.25

14. �One-Eighth Horizontal 
Non-Bleed: 4.375 x 1.5

15. �One-Eighth Page 
Non-Bleed: 2.125 x 3.5

16. �One-Twelfth Page 
Non-Bleed: 2.125 x 2.25
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Digital
OPPORTUNITIES

❚ NATIVE CONTENT
• Custom  • Sponsored

❚ DISPLAY
• Static & Video • Desktop, Mobile, Tablet

❚ SOCIAL
• Syndicated Posts & Live Events

❚ EMAIL
• E-Newsletters & Dedicated E-Blasts

❚ CUSTOM DIGITAL VIDEO SERIES
• Content Creation & Promotion

❚ ANNUAL MULTI-MEDIA  
& MARQUEE PROGRAMS 

❚ CUSTOM CONTENT
Your brand is associated with original custom

content created for you by OSG writers.   

• Story Creation • In Stream ROS Ads
• E-Newsletter placement  • 100% SOV banners all devices

• Reporting (30 days post)  • 60-day run

❚ SPONSORED CONTENT
Your brand is associated with content 

created by OSG writers.   

• In-Stream ROS Ads • E-Newsletter placement
• 100% SOV banners all devices

• Reporting (30 days post) • 30-day run
• Content to be shared across social channels

All Packages can be tailored to meet your needs.  
Cross promotion opportunities available with  

TV and Print Media Platforms. E-Newsletters include (2) 300 x250 ad positions

Example of custom content, and website billboard and
medium rectangular advertisements.

300 X 250

_PACKAGES_
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Digital AD RATES

UNIT CPM

 VIDEO

PRE-ROLL $ 25

IN-LINE $ 20

 NATIVE

CUSTOM $ 8,500

SPONSORED $ 6,500 Flat Rate

 E-MAIL

E-NEWSLETTER CPM’s Vary. Contact Your  
Sales Representative.E-BLAST

 SOCIAL

Co-Branded Posts, Individual Brand 
Syndication Posts, Facebook Live Events & 

Custom Opportunities Available Upon Request

CPM’s Vary. Contact Your  
Sales Representative.

UNIT SIZE CPM CPM

 DESKTOP/MOBILE $18

BILLBOARD 970x250 $14-$15

Your choice of  
(2) Positions:

Billboard
Half Page

Medium Rectangle
Leaderboard

HALF PAGE 300x600 $13-$15

MED. RECTANGLE 300 x250 $13-$14

LEADERBOARD

728x90 
(desktop)

320 x100 
(mobile)

$13-$15

 REVEAL

VIDEO 970x250 $ 20

STATIC 640x400 $18

B E S T  VA L U E
HIGH-IMPACT

Roadblock
(choice of 2 positions)

Rich Media: Standard Display: $2 for Rich Media, Data Layer, Targeting/High Impact: +$2-$8 for Rich Media -costs based on campaign. 
Each Content Offering Includes 1 post per Brand. Posts will run on Facebook, Twitter, Instagram and You Tube (as available). Pricing Subject to change.
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Publisher's Statement
6 months ended June 30, 2024, Subject to Audit

Annual Frequency: 7 times/year

Field Served: A magazine for Duck and Goose Hunters.

Published by  Outdoor Sportsman Group - Integrated Media

    EXECUTIVE SUMMARY: TOTAL AVERAGE CIRCULATION
Total

Paid & Verified
Subscriptions

Single Copy
Sales

Total
Circulation

Rate
Base

Variance
to Rate Base

30,888 902 31,790 None Claimed

    TOTAL CIRCULATION BY ISSUE
Paid Subscriptions Verified Subscriptions

Paid & Verified
Subscriptions

- Print

Paid & Verified
Subscriptions -

Digital Issue

Total
Paid & Verified
Subscriptions

Single Copy Sales Total
Paid & Verified

Circulation -
Print
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Paid & Verified

Circulation
- Digital Issue
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 CirculationIssue Print
Digital
Issue

Total
Paid

Subscriptions Print
Digital
Issue

Total
Verified

Subscriptions Print
Digital
Issue
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Single Copy

Sales
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Average 18,789   159   18,948   11,940      11,940   30,729   159   30,888   887   15   902   31,616   174   31,790   

    PRICE
Suggested

Retail Prices (1)
Single Copy $6.99            

Subscription $34.94            

(1) For statement period

    RATE BASE
None Claimed

    NOTES
Post-Expire Copies: The following average number of copies were served to subscribers post expiration pending renewal and are included in

Paid Subscriptions:  1,469
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Individuals

Public Place Locations
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Annual Frequency: 7 times/year

Field Served: A magazine for Duck and Goose Hunters.

Published by  Outdoor Sportsman Group - Integrated Media

    EXECUTIVE SUMMARY: TOTAL AVERAGE CIRCULATION
Total

Paid & Verified
Subscriptions

Single Copy
Sales

Total
Circulation

Rate
Base

Variance
to Rate Base

30,888 902 31,790 None Claimed

    TOTAL CIRCULATION BY ISSUE
Paid Subscriptions Verified Subscriptions

Paid & Verified
Subscriptions

- Print

Paid & Verified
Subscriptions -

Digital Issue

Total
Paid & Verified
Subscriptions

Single Copy Sales Total
Paid & Verified

Circulation -
Print

Total
Paid & Verified

Circulation
- Digital Issue

Total
Paid & Verified

 CirculationIssue Print
Digital
Issue

Total
Paid

Subscriptions Print
Digital
Issue

Total
Verified

Subscriptions Print
Digital
Issue

Total
Single Copy

Sales
Dec/Jan 19,758  184  19,942  11,476    11,476  31,234  184  31,418  1,472  6  1,478  32,706  190  32,896  

Apr/May 19,058  162  19,220  11,845    11,845  30,903  162  31,065  440  29  469  31,343  191  31,534  

Jun/Jul 17,551  132  17,683  12,498    12,498  30,049  132  30,181  750  9  759  30,799  141  30,940  

Average 18,789   159   18,948   11,940      11,940   30,729   159   30,888   887   15   902   31,616   174   31,790   

    PRICE
Suggested

Retail Prices (1)
Single Copy $6.99            

Subscription $34.94            

(1) For statement period

    RATE BASE
None Claimed

    NOTES
Post-Expire Copies: The following average number of copies were served to subscribers post expiration pending renewal and are included in

Paid Subscriptions:  1,469

Average Nonanalyzed Nonpaid: Average Nonanalyzed Nonpaid circulation for the period was:  5

Included In Paid Circulation: Included in paid circulation are copies obtained through:

Individual Subscriptions

Single Copy Sales

Included in Verified Circulation: Included in verified circulation are copies distributed to:

Individuals

Public Place Locations

  

We certify that to the best of our knowledge all data set forth in this publisher’s statement are true and report circulation in accordance

with Alliance for Audited Media’s bylaws and rules.

Parent Company: KSE Sportsman Media, Inc.
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