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For more than three and a half decades GUN DOG has
reigned as North America’s premier sporting dog publica-
tion, the only magazine devoted to all breeds of sporting 
dogs—pointers, setters, retrievers, versatiles and spaniels. 
No other magazine provides such comprehensive coverage 
of these hard-driving performers, and no other magazine 
appeals to a wider demographic of upland gamebird and 
waterfowl hunters.

These are people who spend a great amount of time—and 
money—living with, training and hunting over their dogs.
To enhance this relationship, each issue of GUN DOG 
features breed articles, the latest information on canine 
medicine, nutrition and new products, hunting stories 
emphasizing the dog’s role in the field, and numerous 
training articles showcasing the proven techniques and 
equipment developed and utilized by professional andama-
teur trainers throughout the country.

37 YEARS and 
GOING STRONG!
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	n	Bob West
	n	Dr. Ed Bailey
	n	 John Holcomb, DVM
	n	 Joe Arnette
	n	Dave Carty
	n	Chad Mason
	n	 Jerry Thoms
	n	 John M. Taylor

	n	 Steve Gash
	n	M.J. Nelson
	n	 Jerry Cacchio
	n	P.J. Reilly
	n	Mark Romanack
	n	Brad Fitzpatrick
	n	Mike Marsh
	n	Tyler Shoberg

Whether it’s a duck marsh at dawn, a pheasant drive in the Dakotas, a plantation quail 
hunt in the Deep South or a rugged excursion for chukars in the Mountain West, GUN 
DOG is there. If it’s a gamebird and it’s hunted with dogs, we cover it, and we do so with 
authority. GUN DOG writers are lifelong hunters and trainers who do what they write 
about, and they bring many decades of experience to their assignments. Our regular 
contributors include: 

A VOICE IN THE FIELD



Back in the DayWhen access to birds made retrievers gun dogs.  while we watched or listened for cues indicating that we and our guns were needed.
That method was born of a time when hardly anyone cared where you hunted. Land in America had not become the fragmented and fiercely-guarded fiefdom it is today. The geo-graphic limits of a hunt were defined by the birds, not the county assessor. And our laissez-faire system engen-dered a simplistic, two-part training program: teach the dog his name (more or less), and take him hunting with more experienced dogs.Of course, that system requires experienced dogs. It’s a bit like recipes for “friendship bread,” which begin with a lump of dough that already contains the active culture. Our old system of obtaining and raising bird dogs was socially and historically rooted. It depended on living in a time and place where you could count on being surrounded by 

friends or family and their dogs. It also depended on the breeding of dogs that already had much of what they needed for their whole lives hard-wired into them.And then we moved. We knew the countryside of our new home was rich in pheasants and ducks, and we sensed our old ways wouldn’t work in this new place. Big skies, cattail sloughs, cornfields and prairie margins replaced bean fields, hard-woods, pocket pastures and briar thickets. Blizzards replaced the damp but mild winter days of Kentucky.That first season, we hunted without a dog and discovered this to be the most fruitless of endeavors, especially after a bird was down. Whenever we saw other hunters in the field, they were never hunting with English setters and pointers like the dogs we had always known.So I went to the public library and checked out two books on pheasant hunting. One was the classic, Hunting the Long-Tailed Bird by Bob Bell. Pub-lished in 1975, Bell’s book was still relatively current at that time. The other was the first edition of Modern Pheasant Hunting by Steve Grooms, hot off the press. After reading both of those books cover-to-cover, I re-ported to the family that we needed a retriever.

   GOLDEN MOMENT It takes a cold heart to resist buying a golden re-triever puppy. We just didn’t have what it took. (If you’re looking for a retriever puppy now, I suggest you delay looking at any goldens until after you have looked at everything else; otherwise, you may never get to the other breeds.) The first litter of dogs we examined in South Dakota was a batch of lovely, pale, honey-blonde teddy bears. We took home a male and named him Buck.We then proceeded to apply the 

MY FIRST RETRIEVER was a golden named Buck. I was a teen-ager at the time, and Ronald Reagan had recently succeeded Jimmy Carter as President. We got Buck from a backyard breeder, which was the only kind of breeder we had ever known.GUN DOG was brand new, and we hadn’t heard of it yet. We were country folks from Kentucky, relo-cated to South Dakota, and the only sources we knew for hunting dogs were the local newspaper, the bul-letin board at the gun shop and word-of-mouth.
When we moved north to the Great Plains, we brought a lot of Southern beanfield mentality with us. The only gun dogs we had ever owned were beagles for rabbit hunting and pointing breeds for quail. Those may seem different, but there were notable similarities in hunting style. Essentially, the dogs were allowed to go wherever they wanted 

Retrieve | By Chad Mason
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THE OLD LOG camp, or cabin if 

you prefer that handle, is of another 

era. It is raw around the outside 

edges and just a little less so inside; 

but then it was always spartan, even 

in its prime. Its cedar logs are rough-

hewn and weather-beaten, the ridge 

beam is sagging from the weight of 

winters, and the hand-split shakes of 

its roof are curled, cracked, and 

patched; but all of it, top to bottom, 

is tight enough to keep the rain and 

wind and snow at bay. And if you 

add an extra log to the fire on a chill 

autumn night, its rooms stay as warm 

as you want them to be. It is an 

honest-to-God hunting camp that 

makes no pretense at being anything 

else, yet it is decidedly more than 

simple shelter. I’ve stayed in camps of this rough-

cut stamp many times over a lot of 

years. My first experience with one 

of these pearls from the past was as 

a boy on a trip with my father into 

the backwoods of Quebec. From the 

moment I walked through the door 

of that simple Canadian cabin, I’ve 

had a love affair with old-timey puck-

erbrush camps. Topping off its many 

virtues, a twosome of English setters 

snoozed on our cabin’s porch, while 

a kennel of bear hounds sounded off 

near by.
My personal favorites are the an-

tiques of the camp world, the oldest 

of the old, built of whole logs 

chinked weatherproof with everything 

from wood splinters to stones and 

cement. I especially fancy them on 

narrow peninsulas that jut into un-

spoiled lakes like pointing fingers. 

They are best with mature trees 

around the cabins, preferably just 

enough tall pines to stifle under-

story and give the peninsula a natural 

open look. On autumn days sunlight 

dapples through the evergreen roof, 

while at night crisp breezes sough 

softly among its upper limbs.  
I have favorites, yes, but in truth 

I treasure all of these old-time 

camps—logs or framed with slab 

siding, shake roofs or shingled. Most 

of the vintage cabins have porches 

of sorts that at some point were 

screened as sanctuaries from mos-

quitoes during early bird seasons and 

as spaces to kick off muddy boots, 

places to store coolers of post-hunt 

beer and to provide fresh-air havens 

for dogs and hunters if the interior 

got too hot, too smoky or too funky. 

Naturally, dogs are welcome (dog 

hair is part of the allure) as long as 

they are house trained and don’t 

wreck whatever furniture is cobbled 

together from wood scraps—pretty 

much the same rules that apply to 

the dogs’ owners.Given their season of use, these 

camps need heat, ideally from a fire-

place though a cranky old wood stove 

will do nicely. But they offer more 

than warmth—much more in many 

cases. There is a core esthetic quality 

to fireplaces and some stoves that 

lends itself to the whole, to the very 

notion of a woods camp, and binds 

together each of the parts. Fireplac-

es and stoves with their crackling 

flames are the warm and companion-

able heart of a hunting cabin. 
I hold one particular fireplace in 

mind as an ideal. It was in a rundown 

shack perched on a river bank, but 

from its hearth upward a dozen feet 

to the roof the fireplace was a beau-

tifully crafted gem of large, round 

river stones—most of them a foot 

or more through the middle—that 

covered an entire wall. Fireplaces 

like this or woodstoves with double 

doors that swing open for viewing 

and to let out a blast of heat are 

lures that draw the eye, the chilled 

feet, the wet backside and every 

other part of the body that calls for 

warmth.And dogs? They’re worse than 

hunters; they flock to fire like moths 

to light. Before we can close the 

cabin door and rack a shotgun, they’ll 

have found the hearth, circled three 

times, and be yipping and twitching 

in doggy dreamland. On the flip side of that splendid 

river-stone fireplace, one otherwise 

solid camp I spent time in was heated 

by a 50-gallon drum with a hinged 

top and a stovepipe. You loaded it 

with wood, dumped in fuel oil, yelled 

“Fire in the hole,” then flipped in a 

match. Even dogs steered clear of 

that monster. Oddly enough, the 

camp had been in use since the 1920s 

without a serious stove-caused casu-

alty.
Wherever they are located and 

whatever their individual appearance, 

these camps from another time are 

classics of form following function. 

Given the nature of their purpose, 

true hunting camps are sparse in 

what they offer—they are geared 

around getting by with a minimum 

of hassle—though ofttimes they 

provide a surprising degree of snug 

serenity. Indeed, they can be elegant 

in their simplicity. Above all, they 

are sources of memories because 

they themselves are memorable. 

More Than Shelter 
Some hunters like snazzy lodges; others drop  

their gear anywhere. Me? I’ll take an  

old-time hunting camp any day. 
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Parting Shots | By Joe Arnette

Recovering From Fractures

Allowing enough time for complete healing is critical.

SADIE, MY 6-MONTH-OLD 

female Lab, got hit by a car recently 

and she broke her front leg and had 

small abrasions on her head and both 

front legs. She had surgery on the leg 

One of the things I like best about 

external fixators is th
at when the 

fracture has healed it is v
ery easy to 

remove all the hardware. This is unlike 

bone plates where the hardware will 

probably stay in place for life.

I prefer to remove all the foreign 

materials and let the body finish re-

modeling the bone over the next 

6-12 months. They can heal so well 

that it m
ay be challenging to tell 

where the fracture was. That will 

probably be the case with your dog, 

due to her age.

Back to your question, how soon 

can she hunt or train? If the 2-month 

recheck shows good healing and the 

pins are removed, she should still b
e 

limited for another 2 weeks of 

gradual return to normal activity. 

Then over the next month you could 

gradually ramp up to full training 

assuming she has no setbacks. If sh
e 

does overdo things and hurts herself, 

she needs to be examined and pos-

sibly re-radiographed.

Clients who have orthopedic 

surgery dogs have a choice when 

they take their dog home. They can 

be the kind who follow instructions 

and don’t allow the dog to return 

to normal activity too quickly and 

have a good healing process. Or they 

can be the kind who see the dog 

seems fine two weeks after surgery 

so they let her run wild or swim or 

get tangled in a chain, cable or leash 

and get hurt again.

Contact Dr. Holcomb with your questions 

at john.holcomb.ccac@gmail.com

QUEST
ION:

This is w
here we have major set-

backs in healing. These take more time 

and money so please follow your home 

care instructions closely.  Good luck!

And on a personal note…

I am fortunate to be enjoying a new 

puppy at the time of this writing. She 

is a liver and white GSP from Doug 

Spencer of Des Moines. It is
 amazing 

how worried I am that she is going 

to get hurt at home by our cats, dogs, 

cattle, trucks, tractor, 4-wheeler, elec-

tric fences, etc., but so far so good.

I am also finding that I am very 

focused on not having her develop 

any phobias. Again, so far so good. I 

plan on being very careful with her 

water experiences. She looks to be a 

natural retriever already thanks to 

several lessons from my daughter.

Maybe my biggest issue at this 

moment is picking a name. I think I 

must know a dog from our family, 

hunting or practice connections with 

every possible good name available. 

And for some reason this disqualifies 

them from reuse by me.

I like the classic simple names and 

don’t get very creative so I am 

limited already. I’ve got to get over 

this hang-up soon or my wife and 

kids will pick their own name for 

her and start using it lik
e they did 

on my last wirehair!

ANSWER:

SADIE HAS SEVERAL things in 

her favor with respect to the healing 

of the fracture. She is young and the 

bones are growing and remodeling. 

They are already primed to repair the 

injury. Also, the fracture does not 

seem to involve injury to any joints. 

Joint injuries can lead to degenerative 

joint disease and arthritis.

Bones can heal and remodel them-

selves based on the pressures exerted 

on them. I like fracture repairs with 

an external fixator, which is what 

you are probably describing when 

you see pins going all the way 

through the leg.

An external fixator construct in-

cludes stainless steel pins that must 

engage both a near and far cortex of 

the bone. They may penetrate all the 

way through the soft tissu
es of the 

opposite side of the leg and attach to 

a connecting bar on both sides, making 

a full pin configuration. They may also 

just go through the bone and not be 

exposed on the opposite side and just 

be attached to one connecting bar, 

making a half-pin configuration. 

The stainless steel pins may be com-

pletely smooth or they may have raised 

threads to help anchor the pin in 

place. The connecting bars that tie the 

pins together used to be made from 

stainless steel, but now are made of 

more advanced materials like carbon 

fiber rods. These rods are lighter, stiffer 

and allow better visualization of the 

bones on radiographs.

last week and I’m wondering how 

soon she will be able to get back into 

shape for hunting.

The break was halfway between the 

wrist and the elbow. Both of the bones 

in the forearm were broken and they 

used pins that go all the way through 

the bone and connect together to fix 

it. We are supposed to get x-rays and 

remove the pins in two months.  –B 
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Veterinary Clinic | By John Holcomb, DVM

The Iron Maiden, Part 1

How much trouble can one little spaniel get into?

WE CALLED HER Roxy, short for 

Evertage Rox ‘n Rills. She was a 

registered field-bred English spring-

er spaniel, the daughter of a Cana-

dian National Field Champion, the 

granddaughter of a National Field 

Champion and the great granddaugh-

ter of another. She was the product 

of a third generation of breeding, 

but she was not our pick of the litter.

She was a pup who made the most 

of a rather extraordinary string of 

misfortunes—a little black and white 

imp who should have been mostly 

white except that she was so heavily 

ticked that she looked blue when she 

got damp.In 1985, Roxy left us as a seven-

week-old bundle of energy, and re-

turned as a lethargic waif, a sickly 

three-month-old whose adoptive 

family had fed her a food that didn’t 

agree with her and decided to return 

her when they saw the results. 

Our vet put her on a low-protein 

diet and an antibiotic to combat a 

bladder infection and she began the 

first of her many comebacks. Within 

a week, we knew we’d never let her 

go again. After a month, her system 

acclimated itself to a standard diet 

and she was on her way, for she had 

discovered BIRDS. If it had feathers, 

Roxy thought it should FLY.

You can’t give a dog such drive. 

You can only breed for it, foster it 

and hope. But once it’s there, your 

heart skips many a beat just witness-

ing it. Then you begin to wonder 

how you will control it.
Maybe with a better trainer Roxy 

could have been a field-trial whiz, 

but she was stuck with me, so for 

the rest of her life control was a 

part-time gig. She had an easy, natural 

pattern, using the wind instinctively. 

However, if she got on a runner and 

I was not paying attention, she ran 

until she either flushed or trapped 

it. And if she ever sighted the bird 

on the ground, there was no stopping 

her.
More than one rooster departed 

minus a tail feather or two, and some 

came to the bag without a shot being 

fired. I’m a hunter, not a trialer, so 

Roxy never had the wider audience 

that comes with competing in field 

trials. But those who hunted with us 

frequently said that “she runs like a 

blue streak.” To see her quest and flush was to 

see desire burn with a fury, for Roxy 

knew but one destiny, and that was 

to find and roust the bird of what-

ever species we were after that day. 

That very drive, plus her natural 

inquisitiveness, were responsible for 

many a mishap.Roxy was not yet three when she 

punctured an eye with a thorn. It 

took months and more than one tube 

of Mysitracin for her eye to heal. 

This happened in November at the 

height of Wisconsin’s pheasant season, 

and it was the first time she had to 

be left at home while the other dogs 

and I packed all the sinews of war, 

as Gordon MacQuarrie so aptly put 

it, and drove away.
That was almost more than Roxy 

could bear. The house was a prison, 

the kennel solitary confinement. Roxy 

was inconsolable! And when I re-

turned in the evening, she could sulk 

as only a spaniel can. Life was unfair 

and she let me know it.
The following February, with her 

eye mostly healed, Roxy managed 

to swallow a piece of corncob. The 

dogs usually avoid them, and we try 

to discourage any interest, but if one 

dog takes an interest in a cob, the 

others are sure to follow. 

I knew the potential consequences. 

The year before, one of my brother’s 

promising young dogs had swallowed 

a piece of corncob unbeknownst to 
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Flush | By Herb Evert

Creeping on Point

Commanding “whoa” is counterproductive.

I HAVE AN ongoing issue with my 

Weimaraner. She has a tendency to 

creep on points when hunted with 

other dogs. She is normally very staunch 

when she is commanded to “whoa” and 

  SOLUTION 
I AGREE, PARTLY at least, that 

your dog’s creeping is a competitive 

thing. Versatile dogs, like your Wei-

maraner, usually do better hunting 

alone. They were selectively bred for 

scenarios of one dog with one or 

two hunters and no other dogs there 

for competition. Certainly there are 

variations and some dogs of any breed 

do better with other dogs present 

and some do worse. Just as in ev-

erything else about dogs, they are 

all individuals, each with its own 

individual quirks.
I suspect that you probably tell her 

“whoa” every time she points. People 

tend to do this. I don’t know if com-

manding “whoa” is in anticipation of 

the dog breaking point or just plain 

insecurity on the part of the handler 

but it is definitely a knee-jerk reaction 

many handlers seem to have. As soon 

as the dog points they say a forceful 

“WHOA” though it is totally unneces-

sary and is counterproductive in many 

cases, in that it tends to break the 

dog’s concentration.

I might be wrong, but from what 

you say in your email, I get the feeling 

you have been doing this with your 

dog from day one. If so, the whoa 

command has become associated only 

with the scenting of a bird and not 

with the fact that she is moving (and 

you want her to stop) because she 

has always heard it when she is not 

moving. Therefore, “whoa” has become 

meaningless.If I am correct in these assumptions, 

this would explain why she pays no 

attention to a command to whoa when 

she sees another dog on point and 

begins creeping in. It might be trig-

gered by competition but her disregard 

for the commanded “whoa” when 

  PROBLEM 

is hunting alone.
But she pays no attention to “whoa” 

when there are other dogs pointing 

and she continues to creep on the 

bird. I have come to the conclusion 

that the competition with the other 

dogs is the issue and causing this 

behavior. I would appreciate your 

thoughts and recommendations to 

correct this behavior.

Training & Behavior Problems | By Ed Bailey
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A Turkish Turkey Shoot
Turns out CZ’s Upland Sterling is also hell on the upland’s biggest bird.

THE OVER/UNDER IS far and 

away the favorite of clay target shoot-

ers and upland bird hunters, so it’s 

no surprise that gun companies con-

tinually introduce new models with 

innovative features and the new 

manufacturing methods that evolve 

in tandem.Case-in-point: CZ-USA’s new 

Upland Sterling. Like other CZ 

doubles, the Sterling is made by 

Huglu in Turkey, and is quality 

throughout. While the Sterling is an 

excellent gun in its own right, it 

presages more good things to come 

from CZ.The Sterling’s steel receiver is 

milled by a highly sophisticated new 

CNC process that produces mechan-

ical components that are more precise 

and consistent than those of more 

traditional manufacturing methods. 

The result is a finely fitted gun that 

still embodies the classic features 

shooters want. The addition of CNC 

milling is significant because in the 

future, all CZ O/Us will be made 

by this new process, resulting in even 

tighter tolerances, and more preci-

sion.
We received a new Upland Sterling 

for testing, and it was a beauty. The 

action is a sturdy boxlock, and has 

a classy, modern look, thanks to its 

shiny, sculpted receiver. The barrels 

pivot on trunions, which makes for 

a trimmer profile, and automatic 

ejectors handle the empties. The tang 

safety is non-automatic, and contains 

the barrel selector for the single 

trigger. The trigger pulls were down-

right delightful. The lower was a hair 

under 5 pounds, and the upper broke 

at a little over 5½; both were nice 

and crisp. The trigger guard is grace-

fully rounded at its front, and its 

generous size allows for use with 

gloves, if necessary.The 28-inch barrels come with 

five choke tubes in the usual flavors: 

but how does it shoot? In a word, 

“great!” I hied off to the sumptuous 

Ozark Shooters Complex near 

Branson, Missouri, on a balmy spring 

day for some sheet. There were no 

malfunctions, except for a “loose nut” 

at the end of the stock. Since it has 

been several decades since I regu-

larly shot registered skeet, there were 

no perfect scores. Instead, I was 

happy with low 20s. Plus, recoil is 

not nearly as much fun as it used to 

be, so I used 7/8-ounce handloads  

loafing along at about 1,150 fps. The 

Sterling really pounded the little 

clays. It was a joy to shoot, and I can 

envision a day afield with it after 

quail over a fine bird dog.   LONG IN THE BEARD  Did I 

mention it was spring when I tested 

the Sterling? Here in the Show Me 

state at this time of year, legions of 

camo-clad turkey hunters invade the 

woodlands to match wits with Eastern 

gobblers. By coincidence, the spring 

turkey season was open, so I made 

the arduous trek to a copse of oaks 

about 100 yards from my house, set 

out a hen decoy, plopped down in a 

folding chair, and waited. A deathly 

still quiet engulfed the woods. As 

dawn inched over the horizon, a lusty 

gobble erupted to my left; I jumped 

CZ | Upland Sterling

so much it was a wonder that the 

turkey didn’t flee in terror.
Cautiously, I pivoted around and 

raised the Sterling just in time to see 

a big, red head silently come into 

view; a huge, black eye glared in my 

direction. I carefully aligned the Ster-

ling’s red fiber-optic front sight on 

the waxy-looking head and fired. At 

15 yards with Federal Premium’s 3” 

load with 1 5/8 ounces of No. 7 

heavyweight shot, it really wasn’t a 

fair fight, but the Sterling had taken 

its first game, and I had the makings 

of a roast turkey dinner. The gobbler 

weighed 26 pounds and had a 9-inch 

beard.
The new Upland Sterling repre-

sents an interesting development in 

CZ’s extensive line of O/Us, and 

warrants consideration by shooters 

looking for a versatile stack at a price 

that doesn’t break the bank. Overall, 

it performed just as it should on the 

range and in the field. You really can’t 

ask for more than that.

On most guns the stippling looks like it 

was done by a drugged out woodpecker, 

but the Sterling’s is absolutely perfect.

cylinder, improved cylinder, modified, 

improved modified, and full. Our 

test gun weighed in at 7 pounds, 1 

ounce, and the balance point is right 

at the front of the action for a 

natural, easy carry.
   FINE FIELD GUN  The Turkish 

walnut stock is nicely fitted, and 

showed an interesting grain and figure 

on our test gun, without being too 

ostentatious. The stock’s semi-matte 

finish perfectly complements the 

metalwork. The pistol grip and forend 

have unique stippled areas instead of 

checkering. On some guns the stip-

pling looks like it was done by a 

drugged out woodpecker but the 

Sterling’s is absolutely perfect—the 

little dimples are evenly spaced and 

of uniform depth. It looks great and 

provides a good handhold in the field 

or on the range.All this is great and wonderful, 

 Manufacturer Huglu Mgf. Co., Huglu, Turkey

 
Importer CZ-USA, Kansas City, Kansas, CZ-USA.com

 Action type Box-lock over-under

 
Gauge: 12 Trigger pull  Lower barrel, 4 pounds, 15.2 ounces;  

upper barrel, 5 pounds, 10.8 ounces

 Barrel length  28”, raised 8mm ventilated rib, chrome-plated chambers 

and bores, 0.730” bore

 
Sight Red fiber-optic front

 
Chamber 3” 
Chokes  Five, flush-fitting choke tubes: cylinder, improved 

cylinder, modified, improved modified, and full

 Overall length 45 1/8”
 

Weight 7 pounds, 1 ounce

 
Safety Tang-mounted, non-automatic, with barrel selector

 
Stock Select Turkish walnut, stippled forend and pistol grip

  Length of pull 14”
 Drop at comb 1 3/8”

 Drop at heel  2¼”
 Stock Finish Semi-gloss

 
MSRP $979

Shotgun Report | By Steve Gash
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Housebreaking

It’s not as hard as it seems.

AH, YES. YOU’VE bought a new 

puppy. Your little bundle of joy de-

lights you every waking moment 

except one: when he does you-know-

what on the floor of the living room. 

The solution to you-know-what is 

called housebreaking.

Housebreaking isn’t difficult. But 

to be fair, it’s not a slam dunk, 

either. Some dogs—not many, but 

some—are trained in just a few 

weeks. Most require several months 

or more, and some may take longer 

than a year. But the training never 

changes: it’s st
raightforward, con-

sistent and lasts as long as is neces-

sary to get the job done. 

There are many ways to house-

break a dog; here’s how I do it. First, 

invest in a puppy-sized dog crate. A 

crate that’s too large will allow your 

puppy to move too far away from 

the mess he’s making, which defeats 

the purpose. (He should have enough 

room to move a little ways away 

from his mess, however.) Wire crates 

often come with dividers that allow 

you to customize the interior of the 

crate to fit, giving you two crates 

for the price of one.

Next, set aside a specific part of 

your yard as the place where your 

puppy can “go.” A wire enclosure, 

which can be purchased at any pet 

supply store, is tremendously helpful, 

but they’re pricey and not abso-

lutely necessary. Finally—and this 

is the tough part—set aside some 

time for you. For the next week or 

10 days, you won’t be getting much 

sleep.
Here’s how it works: Put your 

puppy in his crate in your bedroom. 

When your puppy whines or begins 

fussing in the middle of the night, 

take him outside and let him do his 

business in the wire enclosure you’ve 

erected. Most puppies stop crying 

after a week or two, and then you 

can place their crate in another room 

and catch up on the sleep you’ve 

lost. By 12 weeks, most puppies are 

able to control their bladders and 

bowels, at least for a little while. 

But you’ll still n
eed to keep an eye 

on them, and the moment they start 

whining or pawing at the door, take 

them outside to their spot. If they 

make a mistake, don’t rub their nose 

in it, but do try to be a little more 

vigilant about catching them before 

they have an accident. 

It may take six months or longer 

before your dog is reliably house-

broken, so keep at it. But have faith. 

Sooner or later, you’ll get there. 

Sporting Dog Forum | By Dave Carty
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In The Pocket

How to keep your dog hunting forward.

IF I HAD a nickel for every time 

I’ve seen someone mishandle a point-

ing dog, I could spend a month 

playing slots in Vegas.

   Typically, it
 goes like this: Someone 

switches from flushing dogs to point-

ing dogs and his urge to control the 

dog’s every move goes along for the 

ride. Rather than being allowed to 

hunt on its o
wn and use its o

wn 

discretion to explore cover, the poor 

pointer is subjected to hours of 

whistle blasts, verbal commands and 

hand signals. 

Although I have a big mouth and 

a loud voice (ask my friends!) I t
ry 

to keep my urge to micromanage 

my dogs in check in the field. Except 

for one thing: hunting in the pocket.

The “pocket” is t
he swath of cover 

from roughly 10 o’clock to 2 

o’clock. It’s 
where I want my dogs 

to be most of the time they’re 

hunting. When I am walking north, 

for example, I want my dog to be 

hunting north, and in the pocket. I 

don’t want him hunting behind me, 

or to the side of me. Why? Because 

I don’t enjoy hunting that way.

There’s no reason a dog won’t 

find as many birds behind me as in 

front of me. In fact, I’ve had dogs 

do that very thing more times than 

I can count. But, not to put too fine 

a point on it, dogs that continually 

back cast are a pain in the ass. I 

don’t want to be looking for my dog, 

I want to be following him. 

Luckily, tr
aining a dog to hunt in 

the pocket isn’t difficult. I h
aven’t 

done this with all my dogs; in fact, 

I learned the procedure from one 

of Bob Wehle’s books recently. B
ut 

it works and it’s fu
n! It’s a

 great way 

to bond with a new puppy and get 

him started on the right foot.

Here’s what you do: Take your 

puppy for a walk. I’ve started my 

own pups as young as three months, 

but any age will work. Clip a 20-foot 

lead to pup’s collar and off you go. 

Walking along a lightly used road is 

ideal, because you’ll have a clear, 

linear path for your dog to follow. 

I use the roads in my subdivision.

Let your puppy roam ahead of you 

or to the side, but the moment he 

stops to sniff a dandelion or a bug 

and falls behind, clap your hands to 

get his attention, point your hand 

in the direction you want him to go 

(yup, this counts as a hand signal), 

and tug on the lead to get him 

moving. 

Don’t expect him to pick up on 

this right away. Puppies have short 

attention spans, and the younger he 

is, th
e longer it w

ill take him to 

grasp the concept. But eventually 

he’ll get it. T
hat’s w

hen you’ll notice 

he stops and watches you pass before 

Not to put too fine a point on it, b
ut dogs that 

continually back cast are a pain in the ass.
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Point | By Dave Carty
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PHOTO SUBMISSION GUIDELINES

❑  Please send digital images  

(not print-outs) by e-mail, or online 

archives, such as dropbox.com  

or hightail.com; or they may be 

submitted on disc to: 

  GUN DOG Magazine 

Attn: Snap Shots   

2 News Plaza. 3rd Floor 

Peoria, IL 61614

❑  Most modern phones and digital 

cameras take excellent quality photos, 

but please make sure your phone or 

camera is set on the highest quality 

resolution available—consult your 

manual. We reserve the right  

to reject digital images that aren’t  

high enough in quality to reproduce 

well in print. 

❑  Our minimum size requirements for 

images are 5" x 3" at 300 dpi, or 1500 

pixels by 900 pixels. Again, consult  

your manual. Submission does not 

guarantee publication. 

❑  And finally...please submit no more 

than two images, and include your 

dog’s name, age, breed and any 

additional interesting details, plus  

your complete contact information.

Libby was nicknamed Crazy Eyes for her beautiful eyes and 

craziness in the field and this photo shows her tenacity. She 

is one of three sisters we adopted from the same litter of 

springers, and all three had such different personalities. We 

are springer spaniel fans for life!  —Sarah Cullen, Breezy Point, MN

Tavish (Scottish for Thomas), my latest Gordon setter, was 

16 weeks old in this photo. He loves living with and learning 

from his older Gordon “brothers,” Micah and Titus. He enjoys 

pointing the Canada geese decoys in the yard and then sitting 

among them.  I always look forward to pheasant season and 

this fall I will be “triple” excited. — Thomas L. Hopper, Aberdeen, SD
I was hunting with Ice, my 18-month-old Brittany, at Birds 

Landing Preserve in California when I came upon him locked 

up on this “eyeball to eyeball” point. I took the picture then 

gave Ice the command to bump and the bird took off. 

 — Ricky Friscia, Santa Rosa, CA

Coosa, our 2-year-old German shorthaired pointer, jumps 

for joy after a successful day of duck hunting in the Mobile, 

Alabama Delta. My husband Josh lives for duck hunting and 

he has trained Coosa to love it even more! 
 —Carmen Coosa, Daphne, AL

PRESENTED BY

Snap Shots | From Our Readers
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RETRIEVER CARRY-ALL

It’s not easy to make a good gun dog great, especially if 

you’re spending most training sessions running between 

the field and the truck. Take everything you and pup need 

in one bag with this trainer’s kit from Hard Core, which 

includes bumpers, canvas dummies, a convenient collaps-

ible dog dish and more.

hardcore-brands.com

LOVELY LADY 

The talk of SHOT Show, Syren is 

the only brand built top to bottom 

exclusively for women, not just with 

a “light” model with slightly short-

ened length of pull. The stock is 

built with a heel drop that com-

pensates for women’s longer necks, 

for instance. The 20-gauge Tempio 

Light is a gorgeous O/U at just 

over five pounds—a bird killing 

machine with looks to make her 

swoon. Don’t miss their new line 

of semi-autos too.

syrenusa.com

GUNNING ON ICE

Filling the cooler full of South Dakota ringnecks was the experience of a 

lifetime. Thankfully, we brought the right ice box in Pelican’s ProGear Elite 

(available in multiple sizes from 80QT to 250QT). It kept that tender pheas-

ant meat fresh for days, plus the trip home. Equipped with 8’’ heavy-duty 

wheels and an extended pull handle, it’s easy to transport no matter where 

the birds take you. 

www.pelican.com

ENERGY BOOST

We always want the best for our gun dogs, and it 

starts at their kibble bowl. Realtree Performance 

delivers low-carb, nutrient-rich food in a 33-pound 

bag or convenient Adventure pack, containing 12 

single serving packets for when you’re on the go 

or in the field. You’ll see more energy and endur-

ance from your faithful friend with this formula.

realtreedog.com

MEMORABLE MOMENTS

We captured so many memorable kill shots (and 

plenty of misses) with the VIRB this year. This action 

cam records in 1080p HD and mounts to your head, 

shotgun barrel, really anywhere you want it too, 

including that hard-charging bird dog. It has GPS 

and Wi-Fi capabilities. To start recording just slide 

the button forward.

garmin.com

Guns & Gear | By Joe Genzel

THE LATEST GEAR FOR BIRD HUNTERS
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SHOTGUN REPORT 
An in-depth, two-page illustrated review of a new model of 
shotgun, written by noted authorities like John M. Taylor, Steve 
Gash, Brad Fitzpatrick and others. Includes a specifications chart 
and corresponding information on the brand of ammo and loads 
used during tests. 

GUNS & GEAR
Compiled by the publisher and the editors, this page showcases 
the newest products of our advertisers—guns, loads, e-collars 
and other training equipment, training DVDs, dog food, nutrition 
supplements, hunting apparel, etc.

SNAP SHOTS
Everyone wants to see his or her dog in the magazine, and this 
department offers that chance—it’s a favorite with readers because 
it’s comprised entirely of their photos of their dogs and puppies 
at home or in the field, plus a brief “bio” of each.

VETERINARY CLINIC
John Holcomb, DVM, answers reader questions regarding various 
ailments and injuries suffered by sporting dogs; many of his re-
sponses include specific treatment recommendations and the 
names of related products—from flea and tick control to heart-
worm preventative to arthritis relief to suggested foods and 
dietary supplements for all life stages and performance levels.

NOTES FROM THE FIELD
Well-known professional trainer Bob West discusses various train-
ing techniques, hunting strategies, health concerns, feeding 
recommendations and travel tips based on his many years of 
experience with all breeds of sporting dogs.

SPOTLIGHT
A two-page illustrated profile of one of the “giants” in the modern 
sporting dog world—an outstanding breeder, trainer or mar-
keter, an innovative product designer, a cutting edge shotgun 
developer, a leading ammunition manufacturer or a top-drawer 
outfitter.

SPORTING DOG FORUM
A single-page feature on a canine health-related topic of general 
interest to all gun dog owners. Topics include nutritional needs 
during hunting season and the off-season, pre-season conditioning, 
field first aid, eye and ear care, travel considerations, foot and 
coat care, senior care, hydration and overheating, etc.

POINT, RETRIEVE AND FLUSH
These three departments are devoted to each of the designated 
type of sporting dog—pointers, retrievers and spaniels. Primary 
focus is on training and numerous references to training products 
are included—e-collars, beeper/locator collars, GPS tracking 
units, training dummies and bird launchers.

TRAINING & BEHAVIOR PROBLEMS
Dr. Ed Bailey, co-author of The Training and Care of the Versatile 
Hunting Dog, tackles reader questions on various field- and home-
related issues and recommends specific training techniques and 
products he has found useful—everything from training equipment 
to dog crates and puppy housebreaking aids.

PARTING SHOTS
Joe Arnette wraps up each issue with a one-page “reflection” 
piece—sometimes humorous, sometimes nostalgic, sometimes 
bittersweet…and always compelling.

IN EVERY ISSUE



DECEMBER 2017-JANUARY/FEBRUARY 2018
THEME: Cold weather/late-season hunts

�***Stories on hunting in the Far North and the late season 
— ptarmigan in Alaska; recommended gear for hunting in 
extreme conditions.

BREED FEATURE: �Italian Spinone

	AD CLOSE:	 SEPTEMBER 19, 2017
	 ON SALE:	 NOVEMBER 21, 2017

MARCH/APRIL/MAY 2018
THEME: Puppies

�Features on choosing a pup, beginning training, and special 
puppy nutritional needs; departments often focus on puppies 
as well.

*** �Special 6-page photo spread of readers’ puppy photos 
makes this one of the year’s most popular issues.

BREED FEATURE: French Brittany

	AD CLOSE:	 DECEMBER 7, 2017
	 ON SALE:	 FEBRUARY 6, 2018

JUNE/JULY 2018
THEMES: �Canine health

 Features on nutrition, joint supplements, flea & tick 
control, dental care.

 *** �Annual e-collar review—the latest models, with tips 
for choosing, using and maintenance.

BREED FEATURE: Standard Poodle

	AD CLOSE:	 FEBRUARY 27, 2018
	 ON SALE:	 MAY 1, 2018

AUGUST 2018
THEME: Hunting season kickoff 

�Features on pre-season conditioning and training tune-ups 

*** �Special product sections on training tools (e-collars, 
dummy launchers, etc.) and food and supplements.

BREED FEATURE: Welsh Springer Spaniel

	AD CLOSE:	 APRIL 30, 2018
	 ON SALE:	 JULY 3, 2018

SEPTEMBER 2018
THEME: Annual Bird Hunter’s Classic

State-by-state quail & pheasant forecast; features on premier 
destinations

*** �Special equipment sections on upland shotguns, loads & 
chokes, clothing, boots & gear and crate kennels.

BREED FEATURE: English Setter

	AD CLOSE:	 JUNE 4, 2018
	 ON SALE:	 AUGUST 7, 2018

OCTOBER 2018
THEME: Waterfowl hunting

 *** �Features on premier duck and goose destinations/
outfitters, non-toxic loads and semi-autos, other 
waterfowling equipment and accessories.

BREED FEATURE: Curly-Coated Retriever

	AD CLOSE:	 JULY 9, 2018
	 ON SALE:	 SEPTEMBER 11, 2018

NOVEMBER 2018
THEME: Mixed Bag

Features on unusual hunts, exotic species & non-standard 
breeds.

BREED FEATURE: Braque Francais

	AD CLOSE:	 AUGUST 13, 2018
	 ON SALE:	 OCTOBER 16, 2018

DECEMBER 2018-JANUARY/FEBRUARY 2019
THEME: Senior Dogs

*** �Tributes to old dogs; features on caring for the aging 
hunter; photo spread on readers’ old-timers.

BREED FEATURE: American Cocker Spaniel

	AD CLOSE:	 SEPTEMBER 18, 2018
	 ON SALE:	 NOVEMBER 20, 2018

The 2018 Editorial Line-up



Right On Point and 
Delivering to Hand…

• Owns two dogs and six shotguns

• �Hunts upland gamebirds 22 days and/or water-
fowl 19 days each season

• Has been involved in the sport for 20+ years.

• �Two-thirds of those readers travel out of state 
to hunt to hunt each year—these are people 
who are dedicated to their sport and to their 
dogs, and they are quite willing to “go the 
extra mile” to increase their hunting opportu-
nities.  

• �They’re also willing to put their money 
where their passion lies. Readers annually 
spend:

	 – $36 million on dog food
	 – $31 million on their dogs’ health care
	 – $�13 million on training equipment 
		
• �85% of them own e-collars

• �They spend at least four hours a week 
training their own dogs, and half have 
also had their dogs professionally trained.

GUN DOG delivers a target audience of 
hard-core bird hunters whose passion is 
going afield with one or more well-
trained dogs. Our writers provide edito-
rial content specifically aimed at making 
our readers better owners, trainers and 
hunters, and in turn, our readers have made GUN 
DOG the number one sporting dog publication in 
North America.

The average GUN DOG reader is anything but “average.”  
Our latest reader survey shows that the typical GUN DOG reader:



Fit for the Field 
Weatherby’s new stack bears a familiar name, 

but this is not your father’s Orion. 

WEATHERBY WILL ALWAYS be 

associated with high-powered rifles, 

in large part because company 

founder Roy Weatherby helped initi-

ate the American “magnum craze” of 

the mid-20th century. But what many 

forget is Weatherby has been selling 

shotguns for 50 years, and the com-

pany’s classy Orion and Athena stack-

barrels, which were made by SKB 

in Japan, are some of the most highly 

sought after of all historic Weatherby 

firearms.
Today, shotguns represent a sizable 

and growing chunk of the Weatherby 

product line. Over the past decade 

the Turkish-made SA-08 semi-auto 

and the pump-action PA-08 have been 

perennial best-sellers for the 

company, and hunters appreciate the 

durability and classic styling of these 

affordable repeaters. 

In 2015 Weatherby did add a 

double to their product line, a new 

iteration of the Orion O/U. Pride 

of ownership has always been a hall-

mark of the brand, so the new Orion 

had to be a gun shooters were proud 

to own.
“Our new Orion is a rock-solid, 

beautiful over/under shotgun that 

offers exceptional balance and effort-

less swing through,” said Adam Weath-

erby, executive vice president/chief 

operating officer. “We subjected it 

to rigorous testing to ensure smooth, 

reliable performance. We also gave 

it the Weatherby touch to meet the 

expectations and inspire the dreams 

of hunters and shooters everywhere.”

At the heart of the new Orion is 

the trim boxlock action, which is 

much thinner and narrower than the 

previous Japanese-made action. That 

gives the Orion a narrow look, and 

the action is so shallow that it gives 

the slightly rounded forearm a some-

what paunchy profile. The added girth 

on the forearm is a necessity, 

though—if the forearm was as 

narrow as the boxlock action, shoot-

ing the Orion would feel like break-

ing clays with a pool stick. 

Action lockup is solid and the ejec-

tors and other interior parts have a 

classy jeweled finish. The forged steel 

receiver has clean lines inside and 

out, and the action is smooth and 

tight. Functionally, the new Orion 

is a classic field over/under, with a 

tang-mounted safety located just 

behind the top lever. The safety has 

an integrated barrel selector with 

the same shift pattern as most other 

over/unders—shoving the safety 

forward readies the gun to fire.

Barrel selection can only be ac-

complished with the gun in the safe 

position, and the tang is moved left 

and right to select whether the top 

or bottom barrel fires first, a depar-

ture from the previous generation of 

Weatherby over/unders. The new 

Orion is equipped with selective 

ejectors that send spent shells arcing 

out of the chamber.

I fired roughly a case through the 

new Orion and had no issues with 

any of the mechanicals whatsoever. 

The barrels ride on a massive hinge 

pin and the fit and finish is excellent. 

It’s a solid gun throughout, tight and 

well-balanced.

The weight rests properly between 

the hands, and the Prince-of-Wales 

grip is a nice touch, giving the gun 

a classy look. Unlike many other 

over/unders, including the last 

Weatherby shotguns, the new Orion 

comes with a push-rod forearm 

release with the rod position just 

below the bottom barrel on the front 

of the forearm. 

No frilly high-vis sights on the 

Orion, just a simple bead—per-

fectly functional for upland or wa-

terfowl (you shouldn’t be relying on 

your sight anyway on these hunts).

Three choke tubes are provided, 

but more are available if needed. 

For most field situations, the IC/M/F 

trio that comes in the box should 

suffice. The new Weatherby’s barrels 

are chrome-lined, a feature designed 

to improve barrel life and pattern 

consistency.
I pattern upland guns to determine 

elevation and uniformity, and I use 

an NRA 30-inch pheasant silhouette 

as my standard. By my estimation 

the Orion shoots dead flat, which is 

pretty typical for a field gun, and 

the patterns produced at 15 and 25 

yards with an IC choke tube and #8 

AA target loads were very consistent. 

The Orion has a rather straight comb 

profile, which is pretty standard for 

field guns, and it comes to the shoul-

der nicely.
The Orion is a simple but classy 

gun, with a high-polished receiver 

and A grade walnut stock that look 

good and stand up to abuse. The 

receiver itself is very austere, bearing 

only the Weatherby name, but it 

looks good, and I don’t think that 

there’s much question that, as with 

the previous Weatherby shotguns, 

you’re going to see higher grade 

guns appear over time.

The original Japanese Orion Grade 

I shotguns were similar to this gun, 

but higher-end guns with more 

elaborate engraving and fancier wood 

followed, topping out with the stun-

ning Athena V. Weatherby has set us 

up for a repeat performance, debut-

ing the Orion as the basic black field 

gun at a working-man’s price with 

plans to add indulgences as grades 

increase.
I shot multiple rounds of trap, 

skeet and sporting clays with the 

Orion over the course of several 

weeks. It was a fine companion—

supremely accurate. 

A soft black recoil pad helps 

dampen the rearward push, and has 

a rounded hard rubber insert on the 

heel that prevents the pad from 

hanging in your vest or coat as you 

come up to shoot. 

The Weatherby’s balance and stock 

ergonomics make it point naturally 

and swing smoothly. The slightly 

nose-heavy feel helped smooth fol-

low-throughs, and the Prince-of-

Wales grip and straight comb make 

this a great gun for flushing pheas-

ants, grouse and Huns because it 

seems to jump to the shoulder and 

allows for quick, consistent shots.✱

“Our new Orion is a rock-solid, beautiful 

over/under shotgun that offers exceptional 

balance and effortless swing through.”

 

Manufacturer:  Weatherby

 

Action: Over/Under

 

Gauge: 12

 

Chamber: 3”

 

Receiver: Blued

 

Barrel Length: 26”, 28”

 

Stock: A-grade walnut

 

Chokes: 3 (IC/M/F)

 

Weight: 7 pounds

 

Length: 433/4” to 453/4”

 

MSRP: $1,099

WEATHERBY ORION

Shotgun Report | By Brad Fitzpatrick
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The Right Start

Mossberg’s .410 is ideal for teaching youngsters the ropes. 

AFTER EMIGRATING FROM his 

native Sweden to the United States 

in 1886, Oliver Frederick Mossberg 

worked in a bicycle plant with 

another name familiar to gun lovers, 

Iver Johnson (who would later 

become famous for his revolver).   

Mossberg had two sons, Iver and 

Harold, and together they formed 

O. F. Mossberg & Sons in New 

Haven, Connecticut, in 1919. It is 

still a family affair, and Mossberg is 

still the largest family-owned firearms 

manufacturer in the America.

Today, the firm makes a diverse 

line of rifles and shotguns, even in-

cluding modern sporting rifles as 

well as bolt- and lever-action big 

game centerfires. But shotguns have 

really been Mossberg’s bread and 

butter for decades, and here we find 

pumps, over-unders, side-by-sides, 

and a plethora of semi-autos that 

collectively provide a specific model 

for just about any shooting sport.

The name “Mossberg” has always 

represented quality and value, and the 

Model 500 pump-action is a good 

example.  And with more than 10 

million M-500s made (and counting), 

you can’t argue with success. It has 

proven to be one of the most versatile 

and reliable shotguns ever produced.

I can authoritatively address the 

reliability and durability of the 

M-500.  On Aug. 3, 1982, I bought 

a 3-inch 12-gauge M-500 ATP, with 

a 20-inch cylinder bore barrel. In 

the intervening 33 years, it has served 

as the “house gun” in the corner by 

the front door, ready for anything.  

It has taken care of countless garden 

raiders, vineyard pests, marauding 

crows, and small game for the table.  

You name it, and this M-500 has 

probably killed it.

I call the ATP-8 my “zero mainte-

nance” gun because it never gets 

cleaned. The barrel might have been 

snaked clean once or twice, but that’s 

it.  The hardwood stock has mildew 

on it, and the bluing has rust here 

and there. But it has never failed to 

fire nor has it malfunctioned in any 

way for over three decades. If it’s 

loaded and you pull its trigger, it’s 

gonna go “bang.”  That says a lot about 

the gun (if not its owner).

The M-500 is about as practical a 

gun as you can get. It is offered in 

at least 39 variations, and that doesn’t 

include six two-barrel sets.

   YOUNG GUNS Of interest to us 

for this spring puppy issue of GUN 

DOG is the M-500 “All Purpose” in 

.410.  Light, handy, and priced right, 

the M-500 .410 is just the ticket to 

introduce a youngster to the joys of 

shotgunning…and without getting 

their socks kicked off or breaking 

their piggybank.

The lithe little gun weighs in at a 

delightful 6¼ pounds, and balances 

nicely with its 24-inch, ventilated rib 

barrel, chambered for 3-inch shells.  

A white front and brass middle bead 

sights sit atop the rib.  Unlike the 

other bore sizes in the M-500, the 

.410s have a fixed full choke.  An 

improved cylinder or even a modified 

choke might make it a bit better field 

gun, but it works fine as issued, and 

will teach a young hunter lead for 

sure. If the choke ever became an 

issue, a competent gunsmith could 

fix that in a jiffy.  The magazine holds 

six 2¾-inch shells, and five of the 

3-inchers.

The manual safety is mounted on 

the tang (lefties will appreciate this), 

and the action release is right where 

it should be at the left rear of the 

receiver.  The receiver itself is light-

weight and durable aluminum. This 

doesn’t affect strength of the gun as 

the steel bolt locks up solidly in the 

steel barrel extension. If, unlike me, 

you actually decide to clean your 

M-500, it’s a snap. The barrel is easily 

removed by unscrewing the knurled 

magazine cap, and the trigger group 

pops out by driving out one pin.

The nicely proportioned hardwood 

stock has a full-sized 14-inch length 

of pull, and (blessedly) a nice, squishy 

1-inch recoil pad. There is function-

al machine-cut checkering on the 

pistol grip, and around the forend.  

A gold-plated trigger adds a classy 

touch to such an economical gun.

Purists decry the use of a .410 to 

teach kids the ways of shotgunning, 

but most, if not all, of us learned 

with one. (I shot my first quail with 

a single-shot .410.  How about you?)  

Besides, modern-day 3-inch .410 

ammo is very effective.

   FRIED TREE RATS  I enlisted my 

buddy Lane Compton to check out 

the .410. Lane is slight for a 

15-year-old, but took to the M-500.  

He pronounced it “cool” and “neat.”  

Hey, that’s a ringing endorsement 

from the target audience in my 

book.  The recoil was light, and the 

little pump cycled shells through 

the action lickety-split.

OK, I admit it: I lik
ed this .410 

pump, too.  Squirrel season was on, 

and I hadn’t had a mess of fried tree 

rat for quite a spell, so I grabbed a 

handful of 3-inch 6s and headed for 

the woods west of the house. It 

wasn’t long before the curiosity of 

a fat bushytail got the better of him, 

and he peeked over a tall oak limb 

for a look. Big mistake. “Pow!”  One 

shot from the M-500 and it was 

time to remember how to dress a 

squirrel.  It was a fun hunt remi-

niscent of the simpler times of my 

youth.  The fried squirrel wasn’t 

bad, either.

If you have a youngster who wants 

to get into shooting, the Mossberg 

Model 500 in the light-kicking but 

still effective .410 bore is a viable 

alternative for a “first gun.”  

After he or she learns the ropes, 

you can always graduate to another 

M-500 in, say, 20-gauge. The famil-

iar learning curve for safety and 

shooting will be a boon, and, if you 

talk nice to the youngster, he or she 

might let you borrow their .410 for 

some retro fun of your own. ✱

If it’s loaded and you pull its trigger, it’s gonna 

go “bang.”  That says a lot about the gun.

MOSSBERG MODEL 500 

PUMP-ACTION FIELD .410

 

Manufacturer O.F. Mossberg & Sons, Inc., mossberg.com

 

Action type Pump-action repeater

 

Gauge: .410

 

Receiver Aluminum alloy

 

Capacity 6 rounds, plus 1 in chamber (2¾-inch shells)

 

Barrel length  24 inches, ventilated rib

 

Choke Fixed full choke

 

Overall length 43¾ Inches

 

Weight 6 pounds, 4 ounces

 

Trigger Single stage (pull weight 5 pounds, 3 ounces)

 

Safety Tang-mounted, non-automatic

 

Stock  Hardwood stock and forearm, cut checkering,  

with 7/8-inch black rubber recoil pad

 

Length of Pull 14 inches

 

MSRP $414.00

Many of us started off with a Mossberg in our 

hands, and your junior hunter will love this 

nifty little .410. Plus, it’s a great dove gun if you 

really want to test yourself.

Shotgun Report | By Steve Gash
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Chad Bloom swings on a rooster as guide Lynn Ruenz and Sako mark its flight.

TheBucket List Bird
Taking a SoDak rooster with a sweet 28-gauge prompts an unplanned purchase.BY RICK R. VAN ETTEN  |  PHOTOS BY SHELLEY ERNEST

well. Dave had brought along his springer, Clay; Andy had his German shorthair, Emmy; and Chad brought his German wirehair, Lily. In addition, our guides—Lynn Ruenz, Jake Ruenz and Josh Ruenz—ran a whole squad-ron comprised of Labs, shorthairs and wirehairs, so we often had a half dozen dogs (or more) on the ground at once.
That might sound a little hectic—and things did get pretty lively at times—but there was no questioning its effectiveness. We hunted cover consisting of switchgrass, cattail sloughs and corn and soybean stubble bisected by shelterbelts of pines and Russian olive, and the dogs did a 

thorough job of locating and rousting the birds. 
The first afternoon I killed a rooster over a beautiful point made by Abby, a black German wirehair. Rocky, another black wirehair, was such a handsome devil I gave serious thought to putting him on a GUN DOG cover. Sarge and Blaze were equally good-looking chocolate Labs, and Drake and Scooter—the latter Bill Mitchell’s personal gun dog—were German shorthairs.  Rounding out the roster were Brownie, a veteran wirehair; Cinder, an aptly named black Lab; and Sako, a black and white Lab/shorthair cross. While running pointing dogs and 

flushers simultaneously in the same cover is usually not recommended, it seemed to work just fine at Dakota Hunting Farms, with each dog un-derstanding its role and behaving accordingly. And like I said, their effectiveness in producing birds for our guns—and quickly retrieving what fell—couldn’t be faulted.
   GUNS GALORE  As already men-tioned, Dave Miller provided us with a real smorgasbord of shotguns and he encouraged us to shoot them all. I started the first morning with a 12-gauge Drake over/under and it proved highly effective. The morning was unseasonably warm, with temps 

I laughed and shook my head. “Dave, I’ve never hunted pheasants with a 28-gauge,” I confessed. “And I gotta be honest with you; I’m not real confident I can kill one with it.”This wasn’t false modesty. I live in Iowa and do most of my hunting on public land, where the roosters become spooky and prone to long-range flushes after just the first couple hours of opening day. I usually begin the season with a 20-gauge but switch to a 12 after the first two or three weeks.
Downing a rooster with a 28-gauge was something I’d never attempted but I had to admit Dave’s comment 

had piqued my curiosity. On an Arizona hunt the previous December I’d shot Mearns quail for the first time, marking one more species I could check off my upland bucket list. So maybe taking a rooster with a 28-gauge was something I should consider trying.Besides, Dave was persuasive. “Oh, don’t worry,” he replied with a smile. “If you hit one with it, it’ll do the job.”
“OK, tell you what,” I said impul-sively. “If I kill a rooster with your 28, I’ll buy the gun.”You can guess what happened.

   DOGS APLENTY   I was a guest of CZ-USA and Pheasants Forever on this hunt, held last October at Dakota Hunting Farms, owned and operated by Bill and Sandy Mitchell. Dave Miller brought a trailer full of CZ shotguns (see sidebar) for us to try on the hunt and we all had a blast (yeah, bad pun) swapping them back and forth and yes, dropping quite a few roosters in the process.Fellow shooters included Howard Vincent, Pheasants Forever’s President and CEO; Cheryl Riley, PF’s Vice President of Education & Outreach; and Chad Bloom, PF’s Youth Fund-raising Manager. Also along for the fun were Andy Perkins, Sales Manager for MEC Clay Target Machines; and Steve Shafer from Sunsect, develop-ers and marketers of a killer com-bination sunscreen and insect repel-lent. Steve is also a senior volunteer with Quail Forever in Florida.We had plenty of dog power as 

“I want you to try that 28-gauge Redhead Premier 
tomorrow,” said Dave Miller, CZ-USA’s Shotgun 

Product Manager, after our first day of hunting pheasants 
at Dakota Hunting Farms near Hecla, South Dakota. “I 
really think you’ll like it.”
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A Woman’s World

Syren is making real shotguns for the fairer sex.

WOMEN HAVE LONG been stuck 

shooting a man’s gun. But cut stocks 

and pink camo don’t cut it at Syren.  

A new division of Caesar Guerini 

and Fabarm, Syren auto-loaders and 

over/unders are designed for women 

with input from female shooters.

“Everyone at Syren, from our 

female management team to the ladies 

on our pro-staff, is committed to the 

best products possible so there will 

be no more compromises when it 

comes to our lady shooters and their 

needs,” said Syren president Anne 

Mauro.
Designers at Syren utilize their 

knowledge of the female body to 

create well-fitting stocks. And there 

are now several guns in the lineup 

from field to sporting. The XLR5 

Waterfowler, clad in Max-5, is built 

for the lady duck hunter. 

Its action is a soft-shooting gas-

operated semi-auto called the “Plus 

Piston.” The Waterfowler comes with 

a 28-inch barrel, and it seems to have 

just the right heft and balance, and 

does not have a muzzle-heavy feel.

The mechanics and operation of 

the gas action will be familiar to most 

shotgunners, but the XLR5 has some 

subtle differences that make it stand 

out. Controls are in the familiar 

places, save for the bolt release, which 

is on the left side of the receiver, and 

the XLR5’s action works a little dif-

ferently than many other semi-autos.

As you would expect, powder gas 

is bled off through two ports in the 

bottom of the barrel. New is the 

operation of the gas piston itself. It 

is actually two parts, one of stainless 

steel, and the other made of a high-

tech non-ferrous material. Upon 

firing, as the pressure increases and 

shot races down the barrel, the piston 

under the forend moves back, trans-

ferring energy onto the rest of the 

gas system parts.

The polymer part of the gas piston 

is shortened. This expands it slightly 

and forces it outward, which increas-

es its internal diameter. As the part 

expands, it acts as a break on the gas 

piston and gas collar. The heavier the 

load, the more the expansion of the 

polymer part, and the recoil mecha-

nism is slowed down, all in the blink 

of an eye. This allows the XLR5 to 

essentially adjust itself to the load 

without the user having to do any-

thing—except shoot ducks and watch 

her dog retrieve them.

This action tends to draw the recoil 

out, making it subjectively lighter, 

which is significant in today’s world 

of high-velocity steel and other non-

toxic shot ammo that can pound any 

shooter, male or female, and ulti-

mately affect their performance.

Similar attention to detail has been 

afforded the barrel. The XLR5 has 

what Syren calls the “Tribore HP” 

system. Basically, this makes the entire 

barrel one long forcing cone. First, 

the over-bored portion ahead of the 

chamber starts getting smaller, and 

the forcing cone itself is lengthened. 

Then a conical section about 8 inches 

long slowly reduces the 12-gauge 

bore diameter from about .736 at 

the rear to about .724 inch going 

forward toward the muzzle.

This is, of course, an application 

of the Venturi principle, i.e., reduc-

ing the diameter of a tube increases 

the velocity of a fluid (the shot) 

flowing through it. Fabarm says that 

this design produces better ballistics 

than a traditionally overbored barrel. 

A set of five “INNER HP” choke tubes 

provides a constriction for just about 

any shooting scenario, and you can 

use steel shot with any of them. The 

XLR5 trigger is great for hunting, at 

6 pounds, 2.5 ounces, and was rea-

sonably crisp.

The XLR5’s stock is pure “quacker 

gun.” It’s all decked out in Realtree’s 

Max-5 pattern, and the dimensions 

are spot on for lady shooters. The 

buttstock has a raised but straight 

comb that extends almost to the toe 

of the stock. This too is by design, 

and allows a better fit for the lady 

shooter. It positions the cheek in line 

with the vent rib, and directs recoil 

straight back, rather than coming up 

and smacking the shooter in the 

cheek.
The distance from the trigger to 

the grip is shortened somewhat, too. 

Because most women have smaller 

hands and longer necks than men, 

this change makes it easier to get the 

correct hand position for the trigger. 

Finally, the area where the shoulder 

and chest meet, called the “pocket,” 

and the angle of the comb and stock 

have been subtly tweaked to better 

fit women shooters.

The dimensions of the XLR5’s syn-

thetic butt stock are specifically tai-

lored for women shooters. The length 

of pull is exactly as listed, 13¾ 

inches. The Monte Carlo comb 

extends back 10½ inches form the 

breech so the stock tends to move 

straight back rather than coming up 

and smacking the shooter in the 

cheek.
The Waterfowler was so—dare I 

say it?—beguiling that I couldn’t wait 

to shoot it. Although there were no 

waterfowl seasons open at the time, 

I did shoot a variety of ammo through 

it, including some of the new killer 

turkey loads, and some heavy-duty 

goose loads, as well as some plain 

old 1-1/8 ounce trap loads. Every 

load I tried went “kaboom” with 

aplomb, and there were no malfunc-

tions of any kind.

The recoil seemed (again, subjec-

tively) more of a modest shove, rather 

than a sharp jab. I enlisted my wife, 

Rosielea, to give the XLR5 a whirl, 

and she took to it like a duck to, 

well, you know. Her only complaint 

involved the latches on the hard case. 

Be advised, ladies, that the outer 

latches are different from the inner 

two. To open the case, pull up on the 

bottom of the outer latches, but push 

in on the middle of the inner two; 

otherwise, you risk breaking a care-

fully manicured fingernail and saying 

lots of bad words.

All in all, the XLR5 got high marks 

for styling, functioning, and for in-

novative design. Finally, a company 

is making guns for women shooters 

that are actually designed by and built 

for women shooters.
✱“There will be no more compromises when it 

comes to our lady shooters and their needs.”

 

Manufacturer Fabarm, Brescia, Italy

 

Importer Syren, syrenusa.com

 

Action type  Gas operated semi-auto

 

Gauge 12

 

Trigger pull 6 pounds, 2.5 ounces, variation 1 pound

 

Barrel length 28 inches, ventilated rib

 

Sights Red fiber-optic front, green fiber-optic insert at rear of receiver

 

Chamber 3 inches

 

Chokes  Cylinder, IC, Mod, Imp Mod, and Full

 

Overall length 47½ inches

 

Weight 7 pounds, 4 ounces

 

Safety Manual, push-button behind trigger

 
Stock and forend Synthetic, Realtree Max-5 Camouflage with Soft Touch finish

 

 Length of pull 13¾ inches

 

Drop at comb  1½ inches

 

Drop at heel 2½ inches

 

  MSRP $1,995

SYREN XLR5 WATERFOWLER

SPECIAL
SECTION

WATERFOWL

Shotgun Report | By Steve Gash
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SHOTGUNS & 
DESTINATIONS

While GUN DOG is all about the appreciation and 
practical use of stylish, productive working dogs, to 
develop the story fully we also highlight great 
hunting destinations—both public and private—
across  North America, and the tools of the 
hunting trade.

Shotguns and ammo-related editorial are regularly 
featured with special emphasis on delivering the 
latest and the greatest at the onset of the key 
third quarter.  Throughout the year, shotguns and 
ammo are also covered in every issue in our 
“Shotgun Report” department, written by top 
authorities of the shooting industry.



PUPPY ISSUE
March/April/May

The “Puppy Spectacular” includes one of our 
most endearing and enduring features—a 
six-page spread of reader-submitted photos of 
their little pride-and-joys. Everyone hopes to 
see their puppy in the pages of the magazine, 
and this has become an annual highlight. Also, 
editorial content is geared toward choosing 
and starting a pup, preliminary training and 
selecting the right equipment to get the job 
done properly.

SPECIAL INTEREST ISSUE



OUTDOOR SAFETY 
PRO MODEL 2000
At the very least, do yourself a favor and 

keep an extensive first-aid kit in your 

truck. Hunting dogs face fences, por-

cupines and a bevy of potential injuries 

every time they sprint through a pheas-

ant field or head out in quail country. 

A perfect option for all upland hunters 

is the Pro Model 2000 from Outdoor 

Safety. This 70-piece kit includes 

WoundSeal, a skin stapler, tick remover, 

digital thermometer, a SAM splint and a 

host of other necessities. The complete 

kit weighs only four pounds and will fit 

under the passenger seat of your hunt-

ing truck. 

$100 | outdoorsafety.net 

There are certain things any 

self-respecting upland hunter 

can’t live without. Training 

tools from bumpers to e-collars are 

a must, as are those in-the-field ne-

cessities that will keep your dog 

safe. Then there are the outlier prod-

ucts we don’t know we need until 

it’s too late. 
These include hearing protection 

for us, a well-designed cooler to 

keep quail breasts fresh, a first-aid 

kit for minor injuries and a litany 

of other products. Some things just 

function as good, cheap insurance 

for a quality hunt and will serve to 

keep our four-legged hunting part-

ners healthy throughout. 

Check out the following essentials 

every bird-dog owner should own.

BY TONY J. PETERSON

M
IS

C
EL

LA
N

EO
U

S

G
EA

R DOKKEN DEADFOWL 
Good luck finding another dummy 

that trains with every retrieve the 

way a DFT does. There simply isn’t 

a better option if you want your dog 

to learn how to retrieve birds by the 

middle while resisting the age-old 

urge to shake the crap out of birds 

during every retrieve. With the 

Pheasant, I like to add a Power Throw 

Grip so I can really toss the dummy. 

Add some of Dokken’s wax-based 

training scent to further increase the 

productivity of each training session. 

$26 | deadfowltrainer.com 

AVERY HEXABUMPER 
The key to a good bumper is durabil-

ity. Enter the Hexabumper with its 10-

inch floating throw rope and multiple 

color options, including white, or-

ange, and black/white flasher. Six flat 

sides provide an easy grip for dogs of 

all sizes (choose from two- or three-

inch options), and VGrips promote 

soft mouth and a superior hold. 

$7-$11 | averysportingdog.com 

DOGS UNLIMITED 
PRIMER PISTOL 
The easiest way to train for intro-

duction to gunfire with any pup has 

traditionally been with a blank pistol. 

That was, until you couldn’t find .22 

blanks anymore. A remedy to that 

problem is the FieldKing 209, which 

weighs only 16 ounces, features an 

easy-to-handle orange grip, and holds 

six 209 primers. This stainless steel 

training necessity also comes with a 

lifetime warranty, ensuring years of 

quality training drills.  

$280 | dogsunlimited.com 

SPORTDOG BRAND TEK 
2.0 BLUETOOTH

No, he’s not on a business call, he’s 

keeping tabs on a pair of big-running 

English pointers. SportDOG Brand 

just made keeping track of your dogs 

a lot easier with Bluetooth capability 

for the TEK 2.0. Simply download 

a free software update, and the 

unit delivers real-time audio on the 

location of your bird dog.

sportdog.com

ESP STEALTH
By the time you realize hearing damage 

has been done, it’s too late. That’s why 

quality ear protection is critical. These 

high-tech hearing protectors feature 

basic auto environmental controls so 

you can balance the outdoor noises like 

wind. Digital sound quality is excellent 

thanks to the usage of two channels and 

a dozen bands, not to mention the ad-

vanced feedback control, which further 

enhances user experience. 

$2,100 | espamerica.com 

HOWLING DOG 
ALASKA SPOTTER
Three sizes of The Spotter are available 

to cover everything from spaniels to 

beefy Labs. This is an ideal chest pro-

tector/vest for dogs hunting fields dur-

ing colder or inclement weather thanks 

to the durable yet soft fabric used in its 

construction that is not only windproof, 

but also repels snow and rain. In addi-

tion to protecting your upland dog’s 

chest, The Spotter might also protect 

him from careless hunters due to the 

two color choices offered in crimson red 

and orange. 

$35 | howlingdogalaska.com 

LION COUNTRY SUPPLY 
REMOTE BACKING DOG 
Of all of the products LCS offers, per-

haps the coolest is the Remote Backing 

Dog. This handy tool allows you to train 

your pointer to back, honor or stop 

when he sees another dog pointing. 

It operates on a rechargeable 12-volt 

battery, weighs 35 pounds, and can be 

operated at up to half-mile away with 

the eight-button transmitter. For easy 

transport, the Remote Backing Dog 

folds down to 24" wide and 20" long 

and is designed with a built-in carrying 

handle.  

$430 | lcsupply.com

GUN DOG HOUSE DOOR
Let pup come and go as he pleases with 

a weather-tight and energy-efficient 

dog door that uses heavy-duty spring 

hinges. Several options are available, 

all of which feature a die-cast aluminum 

frame and 1/4-inch clear plexiglass. 

Perhaps the best part about Gun Dog 

House Doors is they are easy to install, 

which makes this a breeze of a DIY proj-

ect that will make any bird-dog owner's 

life much simpler. 

$98-$138 | gundoghousedoor.com 

GUN DOG SUPPLY 
If Gun Dog Supply doesn’t carry it, 

your dog probably doesn't need it. This 

comprehensive site offers stellar deals 

on dog-training must-haves like the lat-

est e-collars and containment systems, 

leads and leashes, dog houses and 

puppy-training supplies. They also offer 

dummies of nearly every variety, dummy 

launchers and all of the equipment to 

enhance each training drill, like starter 

pistols and blanks. To ensure a true one-

stop-shopping experience, Gun Dog 

Supply also offers blinds, vests, jackets, 

whistles, lanyards and pretty much 

anything else you could possibly need 

to train or hunt your dog. 

gundogsupply.com NUTRAMAX 
COSEQUIN ASU SPORT
Your hunt for the right joint health supplement 

is over! Help support the joint and pad health 

of your sporting dog with Cosequin ASU Sport. 

Patented combinations of ingredients help 

deliver joint support, while biotin helps support 

pad health and integrity, was well as a healthy 

coat. Whether it’s through the fields or in the 

woods, use Cosequin ASU Sport to help keep 

your dog moving!

$27 | cosequinsport.com 
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Avoid these pitfalls to build a proper foundation.

Great start to the morning, right? Except we have one problem; your retriever just ran into his dog blind and hid, showing no interest in making a retrieve and needing all kinds of encouragement to even come out of the blind. At this point you are confused and irritated, and the first thing you want to do is call the professional dog trainer who had your dog for several months and ask for a refund.
For months you have seen pictures and videos of your dog running nice marks and blinds, being shot over in training and starting to look like the ultimate retriever. He has been through force fetch, collar condition-ing, basic handling and the trainer has told you how talented your dog really is. How could this happen?Unfortunately, this scenario is all too common but it can be easily avoided if we understand the training process and how real hunting sce-narios are different and unique com-pared to most of the typical retriev-er training exercises. The blame tends to fall with both owners and trainers and it is mostly due to lack of com-munication and understanding.The bottom line is that even highly 

trained young dogs that are capable of advanced level field work are not necessarily “blind ready.” As much as I love to train for and run hunt tests I have to admit they are not exactly the same as hunting.
Rarely am I in the field where ducks drop in se-quence with long enough pauses for the dog to identify where they are coming from and watch them land. In fact in most cases a hunting dog needs to mark multiple falls (often times 

in one concentrated area) during all kinds of chaos from calling, multiple guns shooting and so on. A dog that can mark well in an AKC Master Hunter test is not guaranteed 
t o  m a r k 

well in 

T he first group of Canada geese shows up on the horizon on opening morning and that 
rush you’ve been waiting for all year hits you. The 
birds work perfectly; they try to land in your 
spread just as planned and when the shot is called, 
the group fires a volley that drops geese all over 
the spread.

WITH OUR RETRIEVERS

FIRST SEASONMISTAKES
BY RYAN EDER
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The September “Bird Hunter’s 
Classic” features our annual state-by-
state quail and pheasant forecast and 
travel-related articles to help readers 
plan their season in the uplands, plus 
extended product sections on train-
ing equipment, canine nutrition and 
supplements, crates and kennels and 
other miscellaneous accessories.

BIRD HUNTER’S CLASSIC
September

SPECIAL INTEREST ISSUE



A young retriever comes of age on the 
North Dakota prairie.

BY MARK McCONNELL

F or most bird hunters, what you want out of a hunt and what you get are usually 

miles apart. For most of my life, what I wanted was simple…ducks! A morning 

without a few birds in the bag was considered a bad or wasted morning. Luckily, as I 

have grown older (maybe even wiser) what I want out of a hunt has changed—time, 

nothing more.

MATTIE’S MOMENTyou hunt with.” Could anything be 
truer? 

A duck hunt is like a great love 
song. Mother Nature provides the 
melody and the people and the dogs 
provide the lyrics, creating a sym-
phony for the soul. You just have to 
be quiet enough to hear it. I listened 
to a great song develop on the North 
Dakota prairie last fall. “What am I doing wrong with her? 

What else can I try?” My friend James 
would call and ask me these questions 
and the level of stress and despera-
tion grew greater with each call. 
Struggling to get a retriever to pick 
up ducks can be a backbreaking and 
heartbreaking endeavor. Some dogs 
struggle more than others despite 
the best training.My friend James’ golden retriever, 

Mattie, was such a dog. He had done 
everything right with her. She was 
masterful during training, showing 
drive, poise, and a gentle, joyful dis-
position. She just had no prey drive. 
Nothing about a duck excited her.

James was patient and steadfast in 
giving her time to develop…more 
so than anyone I’ve known. She 
showed plenty of promise so we took 
her to North Dakota to see what she 
could do. 

   PRODDING TEAL  During an early 
morning hunt on a small pothole we 
took her along, hoping to work 
through some of her issues. It was 
not a typical October in North 
Dakota. It was warm (70 degrees) 
and sunny with a southwest wind. 
But as we hid in the cattails waiting 
on the flight, we couldn’t really com-
plain about the weather.The sun was on our backs, the 

wind was up, and the collective 
sounds coming from our hideout 
were lyrical. The wind cutting 

through the cattails provided a ther-
apeutic reminder that deadlines and 
meetings were no longer important. 
The echoes of old jokes and exag-
gerated stories filled the air with the 
nostalgia of hunts gone by.Faint whispers of James talking to 

Mattie as if she were a human being 
sitting right beside him reverberated 
in my ears and all I could think was, 
“I sure hope she gets a chance today.” 
It was a slow day but everyone 
seemed content to just sit and listen 
to the music. Then out of nowhere five blue-

winged teal came hurling at us like 

Kamikaze pilots, right into the 
decoys. Another buddy and I raised 
our guns and unleashed a wall of 
steel at the heart of the flight. Three 
birds fell and two escaped the on-
slaught. My dog had already broken 
for one of them (yes, I was embar-
rassed) while Mattie held steady.

After I got my dog back and under 
control, James asked me if he should 
send Mattie for one of the other two 
birds. She was locked on one of the 
teal lying motionless on top of the 
water. Seeing that she had marked 
the duck I encouraged him to send 
her.

Now all I want is time sitting over 
decoys…time with my dog…time 
with my hunting buddies…time to 
watch a sun rise and set. Time is 
now my measure of both success and 
quality.

The greatest thing about my new 
approach is that how I spend this 
time and who I spend it with has 
become much more important. I 
have been blessed with great hunting 
companions, great dogs, and great 

hunting adventures. The time I have 
spent over rippling decoys, shivering 
dogs and smoking barrels has been 
one of the greatest joys of my life. 
I remember my uncle telling me, 
“You’re only as good as the people 
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Father and son shorthairs are up 

to the challenge on their first 

waterfowl hunt.

BY LISA PRICE

H e had started this new thing, a howling yodeling 

noise I hadn’t known a dog could make. It was 

embarrassing, especially since previously at group train-

ing sessions I’d expressed my annoyance with other 

people’s dogs who made a fuss in the crate when left 

behind in the truck. Now, inexplicably, my 12-year-old 

German shorthaired pointer, Josey Wales, was becoming 

one of the worst offenders.

One day when he and I were out 

hunting by ourselves on familiar 

grounds, I noticed that he had short-

ened his range and looked back at 

me a lot. It came to me that his 

hearing, which had been failing in 

recent years, was probably com-

pletely gone. Later, when I returned 

to the truck to swap dogs, putting 

him away and walking off with Jamie, 

his son, Josey cranked up right away 

with the noise.
I returned and opened the back 

hatch. “Stop it,” I told him, “I’m not 

leaving you; I’ll be back.” He stared 

mutely at me, and I saw the wisdom 

in his eyes, born in our shared years, 

and then I got it. He was not afraid 

I’d leave him; at some level he was 

aware of his own decline and begin-

ning to know a truth. It was inevi-

table. He was the one who’d be 

leaving.
That’s when I started to plan our 

first duck hunting trip. 

I’d seen pictures of duck hunters 

in magazines, and it seemed apparent 

you’d need to dress as if you were 

climbing the north face of a moun-

tain during a blizzard. It took numer-

ous phone calls before settling on 

Alton Whitehurst and his nephew 

Charlie Sager, River to Woods guide 

service, who have leases along wa-

terways leading into Currituck Sound, 

North Carolina, near Coinjock.

I’d chosen North Carolina thinking 

that in the world of duck hunting, 

it would be comparatively warm. 

but
Everything

Duckthe
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If there’s any doubt, DON’T send your dog.BY MIKE MARSH

I ce presents one of the most dangerous of all hunting 
conditions for working retrievers. However, our desire 

to see our dogs retrieve the waterfowl we have harvest-
ed can sometimes overrule our sense of safety, putting 
their lives in jeopardy.

seek out because it has open water. The ducks see the decoys bobbing and think it is safe to land. The strat-egy has given us some great hunts.”On this particular morning, the strategy worked again, but not as intended. The weather had turned too cold for too long. Ice had formed to a thickness of about an inch. We had broken ice on the 250-yard walk to the blind with my female black Lab, Tinker. Jerry Sr. had trained her and she was a veteran of four hunting seasons, but had yet to experience thick ice.
She paid the broken ice chunks floating in our wake no attention, other than to forge through the puzzle-piece icebergs. Those that would not move out of the way she clawed over. Having dealt with freez-ing conditions on many occasions, I keep my retrievers’ toenails long in winter. Even frost forming on a boat deck or duck blind floor requires long toenails for sure footing.   It turned out that teal were the ducks-of-the-day. However, the greenwings were landing too far away, finding places where they could walk on the ice that gave them easy access to the dangling ears of corn. Our decoys interspersed among the 

standing corn did little to encourage the ducks to come within shooting range because they could not see them. So, we slid decoys partway across the excavated hole. Some skated too far and ended up in the corn on the opposite side. Neverthe-less, enough decoys remained on the 

ice where they were starkly visible.The result was one of those most memorable hunts I’ve had, with teal decoying mere feet away. Some landed on the ice and we had to flush them. We reached our limits of six ducks apiece a few minutes after our decoys were set.

WHEN ICY MEANS DICEY
we were hunting to have a place to set decoys on the odd occasion freez-ing conditions occurred. Some past  seasons have brought temperatures that created skim ice and he had constructed the deep hole to at-tenuate those conditions.“Whenever we do have a freeze, we have nowhere to set out the decoys,” he said. “So we dug the hole about 8 feet deep with a backhoe and the bottom of the hole is covered with black mud. The mud holds the sun’s heat so even when the rest of the impoundment has thin skim ice, we still have a place next to the blind that ducks will 

Last winter brought freezing con-ditions to my hunting area. Ice thick enough for a dog to walk on is a rare occurrence in southeastern North Carolina. I was hunting with Jerry Simmons and his son, Jerry Jr., a few miles inland from the At-

lantic Ocean on the coastal plain. The impoundment was a flat, low-elevation, 16-acre flooded cornfield with a dike surrounding it. While most of the field was shallow enough to wade, Jerry Sr. had excavated a hole adjoining the particular blind 
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For the dyed-in-the-camo duck and 
goose hunters of our readership, the 
“Wet & Wild” October issue empha-
sizes waterfowl hunting and retriev-
ers with colorful and compelling 
stories “straight from the marsh” and 
product sections on duck guns and 
loads, decoys, calls, blinds, clothing 
and accessories.

SPECIAL INTEREST ISSUE

WET & WILD
October
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  POINTING DOGS

  POINTING DOGS

BRITTANYS
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LLEWELLIN SETTERS

IRISH SETTERS
ENGLISH SETTERS

DEUTSCH LANGHAAR

BLUE CHIP KENNELS: French Brittany pups available. Quality bloodlines bred for field and family. Hampton, IA (641) 231-2447.  
BLUECHIPKENNEL@aol.com
IMPORTED FRENCH BRITTANY: And Master Hunter Chocolate Labrador lines for field and home. We only breed to improve the breed. www.dogsandshootingsports./worldclassdogs.html,  gnbug@prodigy.net (515) 554-7208

CROIXDALE BRITTANYS: Breeding Field Ch. Kay-Cee Bandit bloodlines since 1973. Contact Jim Long,  Roberts, WI, (715) 749-3158.  www.bdarn.com/croix
QUAIL HOLLOW KENNELS: ORVIS ENDORSED: Dual champion bred. Puppies, started, trained. Training all breeds to be close working, personal shooting dogs. Free brochure.  Visa & MasterCard accepted.   104 Quinton Marlboro Rd., Salem, NJ 08079 (856) 935-3459,  www.quailhollowkennel.com

IRISH SETTERS: Puppies available from hunting parents. Beautiful hunting companions, naturally retrieve, started dogs occasionally available. We breed for the foot hunter. IRONFIRE SETTERS, Roger & Toni Berg.  (320) 251-7415 www.ironfiresetters.net

TRADINGPOST

To Advertise in the TRADING POST Contact JOE SMITH

(678) 589-2043joe.smith@outdoorsg.com 

Deutsch LanghaarGruppe Nordamerika
The Deutsch Langhaar is a handsome and passionate gun dog that performs equally before and after the shot in the field, water, and woods.  If you are interested in getting a pup from proven German lines, please visit our website: 

www.dl-gna.org

find us on
facebook

HAVEN
VALLEY

KENNELS

www.bdarn.com/havenvalleygmbrittanies@yahoo.com

John Mennella Sr.Available for phone consultation

2433 Rt. 209 Wurtsboro, NY 12790845-888-0402

HIGHLAND GUN DOGS

217-971-3371

Continuing the tradition begun by Glenn and Fran Roark. Selectively bred since 1963.FDSB registered. OFA/PennHip. Illinois.  Contact J.D. Waters/Caren Mansfeld

October SettersOffering the finest in old fashioned
naturally close-working English Setters

Select breedings from our personal, proven gun dogs. Ryman lines. All are OFA certified.Hip/health guaranteed.Puppies and started dogs available.

208/558-7789e-mail: info@octobersetters.com
website: www.octobersetters.com

Cliff & Lisa Weisse4125 Beaver Springs Rd.Island Park, ID 83429

ENGLISH SETTERS: Tri-color, champion-bred, hard-hitting English Setters for sale. Two males and one female available. Call Cathlene Sinke (970) 630-8566. Eckley, Colorado

Sire:  Shadow Oak BoDam: Needlepoint Miss B 

Miss B is a combination of                ■ CH FTHF Tomoka,  
■ CH FTHF Destinare 
■ GNGC Chip’s Uncle Buzzy 

Healthy, well socialized pups.References, pedigree information and pictures on request.

NEEDLEPOINT KENNELS
151 Needle Point Rd. • Evans City, PA 16033
724-538-3865 • engsettersrus@aol.com

ENGLISH SETTER PUPS
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page should extend at least 1/8” beyond trim.
TRIM:  The edge of the page.
SAFETY: �¼” inside of the trim edge on all four sides for a 

total ½” safety both vertically and horizontally. All 
image and text not intended to bleed should be 
within this measurement.

Please contact the production manager for specs, quantities, and 
delivery information for supplied inserts and cards.

ADVERTISING FILE REQUIREMENTS:
OSG requires that ads be submitted in PDF/X-1a format.
Files must have:
• All fonts embedded.
• �Page geometry defined and consistent (trim, bleed, and 

media/art boxes).
• Correct color space for all elements (CMYK or grayscale).
• Spot colors converted to CMYK.
• �Color and grayscale image resolution between 266 and 300 

ppi at 100% placement.
• �Bitmap image resolution between 600 and 1200 dpi.
• Total ink coverage should not exceed 300%.

ADVERTISING FILE SUBMISSION:
Outdoor Sportsman Group maintains an advertising materials 

portal to support advertisers in the quick and easy electronic 
delivery of digital ad files: 

osg.sendmyad.com

Once at the home page you can sign up as a new user or sign 
into your existing account.  The ad portal will do a general 
check for correct ad size, font embedding, and image resolution 
per OSG’s general ad submission guidelines. 

Proofs supplied by the advertiser for color guidance will be 
forwarded to press. 

GENERAL PRODUCTION INFORMATION



DIGITAL AUDIENCE/GUN DOG
GUN DOG online adds a valuable dimension to the brand by bringing visitors  
the most up-to-date news and information on training, canine health and nutrition, 
breeds, annual gamebird forecasts, favorite hunting locales and topnotch outfitters, 
plus engaging video content and shotgun, ammunition and gear reviews.

75K

42.9
MEDIAN AGE

AT A GLANCE					   
AVERAGE HHI............................................................................................... $81,900
MALE (%).............................................................................................................78%
ANNUAL PAGE VIEWS.............................................................................3,642,292
AVERAGE TIME SPENT......................................................................................1:47
PAGES PER SESSION........................................................................................... 3.2
TRAFFIC FROM MOBILE/TABLET DEVICES...................................................64%
ENEWSLETTER  SUBSCRIBERS................................................................... 24,200
SOCIAL MEDIA FOLLOWERS...................................................................... 26,667

AVERAGE MONTHLY UNIQUES

Source: Site Traffic and Gender Skew based on Google Analytics data April 2016-March 2017. MRI Doublebase 2016; Demographics 
for Gun Dog based on the combined digital profile of Petersen’s Hunting and Game & Fish magazines combined with 1+ hours of 
internet usage the prior day.



MEDIA KIT		                             Digital / Display

MOBILE /  TABLET

Contact your ad sales representative or visit http://www.outdoorsg.com/advertise/ for more information

Source: Doubleclick for Publishers, July 2017

Pre Roll ( :15 or :30 sec)

Interstitial
In-Stream

VIDEO

Standard Industry 
Benchmarks

 OSG 
Network

.21CTR .14 CTR

1400x500 
(Super Header Expanded)

970x250 
(Billboard)

300x600
(Half 
Page)

300x250
(medium 

rectangle)

728x90 (Leaderboard)

1400x200 (Super Header)
HIGH  

IMPACT

IDEAL FOR ACTIVATION AND CONVERSION

GET IMPROVED 
PERFORMANCE
OSG Network CTR performs 

50% better 
than standard industry 

benchmarks.

Reach Your Target Audience with 
Visually Engaging Display Ads



MEDIA KIT		       Digital / Native Opportunities

Native Advertising is a form of paid 
media where the ad experience follows 
the natural form and function of the user 
experience in which it is placed.

IMPROVED PERFORMANCE

Contact your ad sales representative or visit http://www.outdoorsg.com/advertise/ for more information
Source: Polar 2016

Native Ads Your Content E-Newletter

Content to be shared 
across social channels

PACKAGES

Custom Content
Your brand is associated with original custom content 
created for you by OSG writers.

•	 Story Creation
•	 In Stream ROS Ads
•	 eNewsletter placement
•	 100% SOV banners all devices
•	 60 Day Run
•	 Reporting (30 days post)

Editorial Sponsorships
Your brand is associated with original content created by OSG 
writers.

•	 In Stream ROS Ads
•	 eNewsletter placement
•	 100% SOV banners all devices
•	 30 Day Run
•	 Reporting (30 days post)

IDEAL FOR BRAND RECOGNITION AND RECALL

18%
Higher Lift In

Purchase Intent

25%
More Engagement



MEDIA KIT				              	  Digital / eMail

eNewsletter:
•	 (1)  300x250 ad surrounding the content area
•	 Reporting

High Impact Package Includes:
•	 (2) 300x250 ads surrounding content area
•	 Integration with Native Campaign to promote 

your sponsored content
•	 Reporting

eBlast:
•   Connect with our 3rd party opt-in subscribers 
at 
��    100% share of voice.
•   Deliver a message directly to the OSG 
audience
•   Reporting

OVER 1.26 MILLION Outdoor Sports Enthusiasts receive one or more 
OSG branded newsletters per month. 

Contact your ad sales representative or visit http://www.outdoorsg.com/advertise/ for more information



Source: Social followers as of June 2017. Fishing Total includes follows from World Fishing Network.

MEDIA KIT		       Digital / Social

Over 6.6 Million Followers PACKAGES
- Per Post Syndication
- Facebook Live Events
•	 Episodics
•	 Topics & Tips
•	 Products
•	 Hunt/Fish Roundtable
•	 Tradeshows
•	 Magazine Article Extension

- Sweeps
•	 Comment to Win
•	 Enter to Win

Activating Engagement
Authentically position your 
brand’s message and creative 
content on our trusted OSG 
social platforms — Increasing 
brand awareness, reach, 
impressions, video views, 
engagement and more.



MEDIA KIT	                               Digital / Rate Card

Contact your ad sales representative or visit http://www.outdoorsg.com/advertise/ for more information

BEST 
PACKAGE

OSG Digital Network offers customized packages, beyond standard sizes and placements, to satisfy the specific needs and 
objectives of our clients. Programmatic opportunities available. 

Go to http://www.outdoorsg.com/marketing-solutions/digital/digital-ad-specs/ for digital specs

Road Block
(choice of 2 
positions)

Take Over
(All 4 positions 

included)

Unit Size CPM CPM CPM
DESKTOP/MOBILE $18 $25

Superheader Expanded/Superheader 1400x500/1400x200 $25

Billboard 970x250 $14 Your Choice of (2) 
positions: 
Billboard
Half Page

Medium Rectangle
Leaderboard

√

Half Page 300x600 $12 √

Medium Rectangle 300x250 $10 √

Leaderboard 728x90(desktop)
320x100(mobile) $8 √

*Rich Media: Standard Display: $2 for Rich Media, Data Layer, Targeting | High Impact: +$2-$8 for Rich Media - costs based on campaign

BEST 
BUY!HIGH IMPACT

GUARANTEED VIEWABILITY 
ABOVE THE FOLD

VIDEO

Pre-Roll $25

In-line $15

Interstitial $20

NATIVE

Custom Content $8,500 Flat Rate

Editorial Sponsorships $6,500 Flat Rate

E-MAIL

E-Newsletter CPM’s vary, Contact Your Sales
Representative

E-Blast $150

SOCIAL

Per Post Syndication
CPM’s vary, 

Contact Your Sales
Representative

Facebook Live Events

Sweeps

Magazine Article Extension



MEDIA KIT	                      Digital Specs & Creative 

Click here for Video Specs. 

Creative 
Unit Name

Initial Dimensions
 (W x H in px)

Maximum Expanded 
Dimensions 

(W x H in px)

Max Initial File 
Load Size

Maximum Animation 
Length

Audio Initiation Submission
Lead-Time

Superheader 1400x200 1400x500 100kb 15-sec,3x loops max User Initiated 5 Business Days

Billboard 970x250 N/A 100kb 15-sec,3x loops max User Initiated 5 Business Days

Half Page 300x600 600x600 60kb 15-sec,3x loops max User Initiated 5 Business Days

Medium 
Rectangle 300x250 500x250 60kb 15-sec,3x loops max User Initiated 5 Business Days

Leaderboard 728x90 728x180 60kb 15-sec,3x loops max User Initiated 5 Business Days

Mobile 
Leaderboard 320x100 N/A 35kb 15-sec,3x loops max User Initiated 5 Business Days

Mobile 
Leaderboard 320x50 N/A 35kb 15-sec,3x loops max User Initiated 5 Business Days

Interstitial 600x600 N/A 100kb 15-sec,3x loops max User Initiated 5 Business Days



Image Sizes:
650x650 & 1200x628

Videos
•	  Dimensions: 1280x720
•	  Videos need to be under a minute to be posted on IG. However, we have some clients   	

 that provide a teaser and full Version.
•	  The full version can be posted on YouTube and FB.
•	  30 Second videos tend to do better.
	 • Codecs should e H.264 and AAC. Export as .MP4

Character Limits
•	 FB: Suggested *90 character. It is recommended to keep character limits as short as possible. 
•	 TW: 140-character limit.
•	 IG: No character limit currently. It is recommended to keep character limit to 9 (ie. 

#123456789). 

Click URLs:
•	  It is OSG’s policy that we use our own tracking parameters.

•	  We request a raw URL that we create our own tracking parameters in   	     	      	  
Terminus with – if the URL lives on the client’s website they can still track it no 

        matter what.

•	  Client may use their own tracking parameters; incorporated into OSG’s. 

Creative Process: 
-     Client to supply standard social media materials per post or as agreed upon. 
-     If OSG is providing the creative to be used in the campaign, client will provide:
	 • Logo
    	 • Image (of promotional item/product)
-     Client may provide boilerplate copy to be used in the post, but OSG reserves the right to 	
       optimize the copy for social. In cases where client provides copy, OSG and client will work 	        
together on refining copy as needed. 

MEDIA KIT	                      Digital Social Specs 



48 W
. Seegers Road • Arlington Heights, IL 60005-3913 • T: 224-366-6939 • www.auditedm
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Copyright © 2017  All rights reserved.

Publisher’s Statem
ent

6 months ended June 30, 2017, Subject to Audit

Annual Frequency:7 times/year

Field Served: Serving the serious upland bird and waterfowl hunter.

Published byOutdoor Sportsman Group  -  Integrated Media

  EXECUTIVE SUMMARY: TOTAL AVERAGE CIRCULATION

Total Paid & Verified 
Subscriptions

Single Copy 
Sales

Total Paid & Verified 
Circulation

Rate
Base

Variance
to Rate Base

37,628
5,205

42,833
None Claimed

  TOTAL CIRCULATION BY ISSUE
Paid Subscriptions

Verified Subscriptions
       Single Copy Sales

Issue
Print

Digital
 Issue

Total Paid 
 Subscriptions

Print
Digital
Issue

Total Verified 
Subscriptions

Paid & Verified 
Subscriptions

- Print

Paid & Verified 
Subscriptions
- Digital Issue

Total
Paid & Verified 
Subscriptions

Print
Digital
 Issue

Total
Single Copy 

 Sales

Total
Paid & Verified 

Circulation - Print

Total
Paid & Verified 

Circulation
- Digital Issue

Total
Paid & Verified 

Circulation
Dec/Jan/Feb

26,961
1,408

28,369
11,862

11,862
38,823

1,408
40,231

6,439
39

6,478
45,262

1,447
46,709

Mar/Apr
26,797

1,491
28,288

6,617
6,617

33,414
1,491

34,905
5,501

68
5,569

38,915
1,559

40,474
Jun/Jul

25,179
1,503

26,682
11,069

11,069
36,248

1,503
37,751

3,500
68

3,568
39,748

1,571
41,319

Average
26,312

1,467
27,779

9,849
9,849

36,161
1,467

37,628
5,147

58
5,205

41,308
1,525

42,833

  PRICES

Suggested
Retail Prices (1)

      Average Single Copy
 $4.99 

      Subscription
 $27.97 

(1) For statement period

  RATE BASE

None Claimed.

  NOTES
Post-Expire

Copies:The
following

average
numberofcopieswere

served
to

subscriberspostexpiration
pending

renewal
and are included in Paid Subscriptions: 3,046
Average Nonanalyzed Nonpaid: Average Nonanalyzed Nonpaid circulation for the period was: 271

Included in Paid Circulation
Included in paid circulation are copies obtained through:

Individual Subscriptions
Single Copy Sales

Included in Verified Circulation
Included in verified circulation are copies distributed to:

Individuals
Public Place Locations

W
e certify that to the best of our knowledge all data set forth in this publisher’s statement are true and report circulation 

in accordance with Alliance for Audited Media’s bylaws and rules.

Parent Company:KSE Sportsman Media, Inc.
GUN DOG, published by Outdoor Sportsman Group  -  Integrated Media  •  1040 Sixth Avenue, 12th Floor  •  New 
York, NY   10018

CARTER VONASEK
TOM W

EAVER
Planning Director

Publisher
P: 212.852.6682  •  F: 212.302.4472  •  URL: www.gundogmag.com
Established:1981

AAM Member since:1984
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