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InterMedia Outdoors produces the largest network of websites dedicated to serving the
needs of 80+ million hunting, shooting and fishing enthusiasts.

With 17 individual websites, 3.6 million unique visitors per month and more than 25
million average monthly page views, there is no other online platform providing market-
ers with the most effective means of reaching the American Sportsman.
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For advertising information, contact your local ad sales representative, or:
David Grant, VP, Digital Sales

david.grant@IMOutdoors.com

212.852.6694
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InterMedia Outdoors Digital Network
offers marketers the ability to develop
highly-targeted campaigns that are fully
integrated with any combination of multi-
media assets - including IMO magazines,

television programming, mobile and events.

These advertising opportunities give
your products and services high-profile
exposure to 80+milion American Sports-
men - and drive results!

Display Advertising Units: The IMO net-
work utilizes the Internet Advertising
Bureau’s (www.iab.net) standard display
units as well as several custom creative
options.

Streaming Video: Delivers your brand’s
video messaging (or TV spot) to a captive
audience via:

m :15 or :30 pre-roll

m Embedded in custom Superheader ad
E-Mail Newsletters: Sent directly to opt-in
subscribers, with advertisements appearing
within the most current information and
content on Sportsmen’s preferred passion
- whether it is hunting, fishing or shooting.
m Custom e-blasts (with exclusive content
about your brand) are also available.
Custom Creative: High-profile and engag-
ing ad units that best position your brand
and surround the most relevant content
across IMO websites.

Targeting: Increase your hyper-focused
marketing efforts by targeting consumers
most likely to purchase - we deliver po-
tential buyers to your home page, specific
product pages, e-commerce site or retail
location.

m Available with geographic, contextual or
section targeting.

m Sponsorships available for specific
sections of content and specific stories -
please inquire.

Online Ad Specs: Complete and com-
prehensive technical advertising creative
specifications are available by clicking
here.

IMO Online Properties Complement and Support the Most Effective Multi-Media Marketing Programs
Online User Demographics

Male: (%) 76.7 Unique Visitors per Month (mm) 32
Age 18-49: (%) 45.4 Average Time Spent (minutes) 10.25
Age 35-64: (%) 55.0 Average Page Views/Visit 11.0
Average HHI: $77,000 Researched Product Online (%) 85.1
Hunt (Index) 425 Camp (Index) 157

Sources: Google Analytics Jan-Oct 2014 monthly average; Digital User Survey, TouchPoint Research June 2014 (demographics, activities);
ComScore July 2014 (median age).

Advertising Rates & Positions

All online advertising is is sold on a cost-per-thousand (CPM) basis, unless otherwise noted.

Site Placement Advertising Unit Net CPM
Leaderboard 728x90 $10
Sticky-Medium Rectangle 300 x 250 10
Roadblock 300 x 250; 728 x 90 20
Targeting Geographic, Section, Contextual CPM plus $2
Mobile 320x50 /300 x 50 5
Custom Creative

Site Placement Advertising Unit Net CPM
Video Pre-Roll: 15 / 30 Seconds 640 x 480 $20/30

1020 x 90 > 1020 x 415
Site Skin 1400 x 800 2

5
Interstitial (pre-) 600 x 400 25
25

E-Commerce Widget Custom, with product integration

Superheader

35 with video/25

E-Mail Newsletters & Custom E-Blasts
Site Placement Advertising Unit
E-Mail Newsletter (by brand) 728 x 90, 300 x 250 Flat fee; see p. 5

Custom E-Blast 600 x 800 50

InterMedia Outdoors Digital Network also offers customized packages, beyond standard sizes and placements, that satisfy the specific
needs and objectives of our clients. For more information, please contact your local sales rep or email: david.grant@imoutdoors.com.

Net CPM

Terms : ROS: Run-of-site (on a specific website). ROC: Run-of-category (hunt, fish, shoot).RON: Run-of-network (all IMO websites).
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FORUMS NEWS GEAR  FLYTYING  DESTINANONS

New Zealand Fly
Fishing: Lord of the
Rings

Slip-and-Grap Landing
‘ Technique

Fly Fishing With
Streamers

Trout Camouflage

Gear
Most of the fly fishers we know are
merry when they receive more rods, reel
any other... more

EDITOR’S NOTEBOOK

2014 Gift Guide: New Fly-Fishing
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Subscribe Now!

GIVEAGIFT»
SUBSCRIBER SERVICES »

BOWHUNTING S Y

Subscribe! | Store | Bowhunting Radio

ATA SHOW 2014 NEWS BOW REVIEWS

THE TRUTH )

WITH CLEARSHOT=-

GEAR REVIEWS TACTICS HOW-TO WHITETAIL

LAWS .,
PERFORMANCE

BATTLE i: BOWS

2014 Broadhead Test:
Mechanical Vs. Concrete

Battle of the Bows: Vote.
Debate. Win.

AND A BAD BOY
BUGGIES®
AMBUSH® is

BEGINNERS

10 Best DIY Bowhunting
Destinations for 2014

300 x 250
Medium
Rectangle

SAWYER

SAWYER
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'SUBSCRIBER SERVICES

BRING HOME
THE TROPHY,
NOT THE TICKS.

BRING HOME
THE TURKEY,
NOT THE TICKS

TrophyBucks ~ GearReviews  Tactics » Video
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Moment Mlincis | ynter Xils 30 Point
‘Bailared Joe.
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300 x 600
Half-Page

Roadblocks provide “ad ownership” of
specific content pages (homepage,
sections or ROS) where your targeted
brand messaging will have the most
impact - and block out the competition!

The best terminal knot for heavy
monofilament

s knot is one of the many improvements Lefty
as made to the sport of fly fishing, It is.

‘The Other Bass’
their lifetime obs n freshw
bass: striped bass, white bass, . more
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REPELS AND KILLS

MOSQUITOES,

AND OTHER

PROUD SPONSOR OF

JUSTIN OLK

Jon Massie Buck: 202-
Inch Kansas Giant

oy ik Caaromine | i3y

Throughout my many years of hunting, callecting and writing about
trophy whitetails, Jon Massic has been onc of those guys I've found
does things the right way. [ met this fellow Kansas resident back in the
early 19905, and we've been great friends ever since.

Jow's no stranger to free-ranging whitetails across the central plains,
having guided a number of dlients to trophics and harvesting many big
oncs himself. In fact, going into 2013 he'd shot two net Boone &
Crocketts: one a non-typical scoring over 200, the other a typical from
public land.

With such suecess behind him, Jon felt all of his hunting dreams
already had come true. At least, he did until a buck he'd never seen
showed up on one of his trail cameras.

The Quest Begins
It was in the 2012 bow season that

the wide 10-point typical with

g torth American Whitstsl
(8 Lk R

ODORLESS
INSECT REPELLENT
FOR CLOTHING

i AND GEAR

QUTFITTERS

EPISODE 5 MOSQUIT!
5 AND OTHER

PROUD SPONSOR OF:
JUSTIN OLK

Trokking the Tropics

@ Follow GNAWnitetall (2,775 1
GET NAW IN YOUR INBOX
Sign up to recelve the latest updates
fram North American Whitetall

Enter vour Email

Reach engaged
consumers with
content-targeted
ads.
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Site Skin offers

brand ownership
u o 0 rs of entire page
with click-through
capability.

Superheaders and Site Skins are the
most visually-engaging offerings in the
custom creative suite - high-impact Site
Skin run on both sides of page content,
and can also run in combination with
expandable Superheader ads, which
include option to embedded video into
this special top-of-page ad.

Subscribel  Foruns  GSALsts Apps Video Store

INTRODUCING THE NEW

mMoD.2. 1€

GRIP. E
N STORES NOW!

FREE AMMO & MAG
GIVEAWAY
G&A's Holiday Wish List J/FREEAMMO

AMMUNITIO

TE RS
Superheader —sipi g & ; _ e

creative delivers = — :

optimal brand

messaging and

video animation
capability.

How NY Lost: Troy's
&Gun Owners Pump Action Rifle
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Mobile and Tablet
ads reach over 50%
of IMO’s online
audience. Remington

AIRGUNS

Subscribe Now!

GIVEAGIFT »
SUBSCRIBER SERVICES »

BIG GAME WHITETAIL GUNS & GEAR CONSERVATION & POLITICS

@ 34% W

00000 AT&T LTE 11:06 AM
northamericanwhitetail.com

SPECIAL FEATURES

Best DIY Whitetail States for 2014 HANDEUNS ]
Muzzy Illinois Hunter Kills 30-Point M LI THE RN
Antlered Doe mmqp. =z 1k
BT e
Rl FLAT IR BT Homha Bivaan fram Conen.

TROPHY BUCKS

20 Best DIY
Whitetail

States for
2014

by Mark Kenyon | April 23rd, 2014
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The Best Holiday Handgun Gifts for
2014
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outdoor sports enthusiasts receive one
or more of these newsletters every month - from all
fifteen of our hunting, shooting or fishing brands. »
lll‘Flsherman e e
TUESDAY, JULY 08, 2014 Subacribe Now!
IMO Hunting e-Newsletters NEAGIT  SUBSCRIGER SERVICES
Flat Fee -
Distribution per Ad Sensog Muskles —
Haul your Harvest
Bowhunter 55,000 $275 Easier, Faster & Better
Game & Fish 175,000 750
Gun Dog 17,000 60 0E o ovr st
North American Whitetail 30,000 wo  [Bowhunter 8 it
Petersen’s Bowhunting 50,000 250 S
Petersen’s Hunting 70,000 325 atterns in
Wildfowl 15,000 50
IMO Shooting e-Newsletters Y ) v’ Ay PR e stoe-
Guns & Ammo 200,000 $1,000 ‘ VR =" or Both!
Handguns 65,000 300 |
RifleShooter 15,000 50
Shooting Times 55,000 275 —_— -
Shotgun News 65,000 300 Sl Svef R TSt TTa IR i Ll T
Read More >
IMO FISHING e-Newsletters
Florida Sportsman 50,000 $250
Fly Fisherman 55,000 250
Game & Fish 175,000 750 v e
In-Fisherman 100,000 Y G L0 |
kA developing optics of superior
4 design, performance and
et sty
Iifelong relationship with you,
e Due to our extreme confidenc
Custom e-Blasts: ‘ | : ot e
Exclusive ads to the d i, v e crsd he
IMO opt-in e-mail e &y e
database of highly- 2 i, : - innly.
targeted, » . g Ao e
core sportsmen. | o \ | hame- el ne

hassle. That's Vanguard's
Premium Lifetime Warranty
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SAFE-GUARD® YOUR DOG AND TREAT MORE WORM
TYPES LESS OFTEN, WITH PROVEN SAFETY.




